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I’ve just about had my fill of your robotic 
shennanigans, Bix. This time you’ve gone 
entirely too far...I’m shutting you down. 


the stratified sediment of solecism 


from the secret files of 

MQ* cannon 


I can understand your apprehension, Ted. 
My surgical modification of your son’s brain 
may require a minor period of adjustment. 


He merely ‘awaits! I have refunctionalized 
him to expertly mix any beverage from the 
Playboy Bartending Guide upon command. 
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Forde’s Theatre 

The Great Park’s government public-relations consultant confesses park plan was a dream 
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H aving collected $7.23 million 
to do public relations for a 
government park that may 
never be fully built because 
of wasted spending, Newport Beach 
consultant Arnold Forde made clear at 
the outset of an Aug. 5 deposition that 
he is contemptuous of questions about 
his windfall. 

The recipient of 
no-bid contracts for 
a decade because of 
his personal ties to 
Irvine political boss 
Larry Agran, Forde 
advised Anthony R. 
Taylor, the attorney 
investigating cor¬ 
ruption at the 
Orange County 
Great Park proj¬ 
ect in Irvine at 
the behest of the City Council, that he’s 
the target of “a witch hunt.” 

Knowing his probe has already 
produced evidence of malfeasance, 
incompetence, political shenanigans and 
worse, Taylor asked Forde to explain. 

“Well, it’s simple,” replied the 78-year- 
old co-owner of Forde & Mollrich. “For 
years, we were doing a great job [at the 
Great Park], everything was working 
correctly, and then a new group got in.” 

Forde is correct that a new group— 
Republicans Christina Shea, Steven Choi 
and Jeff Lalloway—ended the 12-year 
reign of Agran’s secrecy-obsessed politi¬ 
cal machine as a result of the 2012 council 
elections. But his assertion that all was 
well until then is ludicrous. Under Agran’s 
mismanagement, $200 million was spent 
without construction of a single, major, 
promised park feature. So much money 
had been funneled to political operatives, 
stupid PR stunts or dead-end ideas, it took, 
for example, more than 2,500 days just to 
open a couple of youth soccer fields. And 
who can forget the $125,000 playground 
that ultimately cost $1.25 million after 
Agran’s hand-picked consultants submit¬ 
ted pay demands? 

Those types of alarming facts drove 
Shea and the new council majority to hire 
Taylor, who proved his talent in chasing 
missing funds after the City of Bell scan¬ 
dal, in which a few bureaucrats paid them¬ 
selves nearly $7 million in secret wages. 

In his Great Park probe, the Aleshire & 
Wynder attorney is also asking the right 
questions. He wanted to know why the 
Forde & Mollrich PR contract started at 
a whopping $50,000 per month in 2005 
and, incredibly, doubled by 2009 for a park 
that still hasn’t opened. 


The project “wasn’t functioning well,” 
Forde answered, contradicting his earlier 
assertion about how well things were 
working until the new council majority 
took over in January 2013 and eliminated 
his gravy train. Agran and his loyal, robotic 
allies Beth Krom and Sukhee Kang spent 
years praising themselves for creating 
“a model” for future public projects, but 
behind the scenes, screaming, name-call¬ 
ing, cursing, backstabbing, cronyism and 
gross incompetence marred the languish¬ 
ing endeavor. Park board members wanted 
to focus resources on building structures 
that would form the heart of the project. 
Meanwhile, Agran—who loves to be tailed 
by an entourage of fawning note-takers— 
obsessed on bathrooms, shaded areas, 


benches, a carousel and operating a giant 
orange balloon. To dampen tensions, Forde 
says, he played a part-time “mediator role” 
worth the $100,000 monthly deposits into 
his bank account. 

“It’s like I tried to herd cats,” he told 
Taylor. “That’s strategic consulting—that’s 
what it’s all about, in my opinion.” 

But the investigator wasn’t satisfied, 
pressing the consultant and winning an 
amended explanation: “The workload 
increased greatly because there was a lot 
more complexity to the project.” 

Taylor sought examples. 

Forde replied, “I don’t remember.” 

The investigator then asked to see 
records to support the claim. Far from 
unreasonable, the request was based 
on the PR firm’s contractual obligation 
to cooperate with city audits. However, 
Forde’s lawyer from Manatt, Phelps & 
Phillips in Los Angeles blocked an answer. 
After a private huddle, the consultant said 
he’d surrender Great Park records only if 
ordered by a court, after which he’d turn 
over “what we have.” 

The bizarre concealments—it’s records 


on a community-park plan, not combat- 
troop movements—failed to deter Taylor, 
who also wanted to know if Forde has “any 
records which would track the amount of 
profit achieved from Great Park matters.” 

Forde said, “No.” 

Like the flip-flop about park-manage¬ 
ment competence, the consultant first 
used the deposition to portray himself 
as a genius whose intellectual prowess 
and commanding presence justified his 
extraordinary paydays that softened the 
pain of living in an oceanfront Laguna 
Beach house. He’d even begun the inter¬ 
view joking he’d thought about wearing 
a Thor superhero T-shirt. But as Taylor 
honed in on sensitive topics, Forde trans¬ 
formed into a bumbling, absent-minded, 


AGRAN CREATED THIS 
FAKE NEWSPAPER TO 
DUPE IRVINE VOTERS 

old man. He said he couldn’t remember 
the identities of other recent firm clients; 
didn’t know one way or the other if he’d 
hired assistants for the project; and pos¬ 
sessed at least partial amnesia about 
whether he mixed Great Park PR opera¬ 
tions with Agran’s re-election campaigns— 
a big no-no. He even professed he’d forgot¬ 
ten his own age. 

See? Please help Forde. He’s fallen on 
a bed of 72,300 $100 bills, and he can’t 
get up. 

I don’t know if Taylor believed the 
portrayal, but he continued to ask such 
questions as: Why did city and park staff 
consider him Agran’s scary enforcer? 

Replied Forde, “I guess my magnetic 
personality and my skill.” 

His most startling, inadvertent admis¬ 
sion during the deposition involved the 
emptiness of Agran’s majestic plans for 
the Great Park, a place the career politi¬ 
cian guaranteed would be more impres¬ 
sive than Central Park in Manhattan and 
Balboa Park in San Diego. Forde says he 
loaded “everything” into those initial park 
concepts as a way to entice voters to block 
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development of an international airport on 
the property in 2002. The move worked, 
and that campaign tactic supposedly 
evolved into a legitimate public-policy goal. 

Yet, four years later, there still wasn’t a 
hint of a park because Agran learned the 
value of a never-ending campaign selling 
the idea of a park in the heart of congested 
Orange County as the primary tool for 
his re-election bids. Beginning in 2006, 

Ken Smith’s $47 million publicly financed 
conceptual drawings served as the key 
prop showcasing spectacular, if unreal¬ 
istic, man-made canyons and waterfalls; 
lengthy, Paris-like canals; sporting and 
university teaching facilities; and stately 
Smithsonian-esque museums. Week after 
week, month after month, year after year, 
nothing meaningful was done—except, 
noticeably, Forde’s beautiful, glossy mailers 
hailing Agran’s park promises to residents 
in the months before city elections. By sell¬ 
ing the illusion and running decoy Repub¬ 
lican candidates (hello, Katherine Daigle) 
to dilute his opposition’s votes, the Agran 
machine kept power in four consecu¬ 
tive elections—more than enough time to 
empty the park treasury. 

I’ve known about the trickery for years 
and repeatedly published observations, 
earning ridicule from Agran’s tiny but vocal 
support group. But there was Forde sitting 
with Taylor a few weeks ago. The consul¬ 
tant—who pocketed a fortune by selling 
the notion that a vote for Agran assured 
construction of the promised park—made a 
remarkable admission. 

“I liked [Smith’s] design,” he stated 
before acknowledging he never saw con¬ 
vincing evidence the park proposal was 
viable. Years of public assurances other¬ 
wise by Agran, Krom and Kang were, after 
all, nothing but cheap, manipulative cam¬ 
paign slogans. 

“I don’t know,” Forde confessed, “if [the 
park] could be built or not.” 

On Nov. 4, the 69-year-old Agran hopes 
residents return him and Forde to power 
over Irvine and the Great Park property. 

His campaign is claiming he’s for park¬ 
spending “transparency.” He’s also pub¬ 
lishing fake community newspapers with 
ads urging voters to support him and two 
members of his slate, Melissa Fox and 
Mary Ann Gaido. There’s no mention of 
three counter-candidates who actually 
support park accountability: Choi, Lallo¬ 
way and Lynn Schott. 

RSCOTTMOXLEY@OCWEEKLY.COM 
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lask a r can! 


DEAR MEXICAN: A 
very close friend of 
mine is supposed 
to become a U.S. 
citizen. He was brought 
here by his parents when 
he was 9 and has been illegal since then. 
When the laws changed, he went through 
a lot of hoops, and it really didn't look 
good—especially since he was 30 by then. 
Through petitions and an appeal, though, 
he has been told he will become a U.S. 
citizen. That being said, he is still wait¬ 
ing for the day, still working in a dodgy 
manner, still not driving—his American 
wife always does. There's a pallor of 
emasculation about not being a citizen. He 
feels second-rate—something I know not 
because he tells us, but because his wife 
and I are very close. He takes out his anger 
and resentment on his wife, and it's caused 
immense stress to their marriage. Are there 
counselors specifically for people who 
are dealing with the difficulty of becoming 
legal? Is that a strange question? I love this 
guy so much—he's such a close friend to 
our family. I've never met a harder worker, 
a more curious soul. While common, this 
scenario is so unfair it breaks my heart 
that he has to experience this and that it's 
gone on for years. Any advice would be so 
greatly appreciated. 

Good Gabacha Friend 

DEAR GABACHA. There are many support 
networks for undocumented folks, whether 
younger DREAMers or people who just 
missed the cutoff point for Deferred Action 
for Childhood Arrivals (DACA), the Obama 
administration memorandum that effectively 
put millions of people like yourfriend in a 
waiting game. And now with Obummer stating 
there's no chance of any immigration reform 


until after the November elections, your friend 
and so many others will continue to wait in 
frustration—but tell your amigo he should feel 
no shame and keep the faith. Then again, who 
am I to say anything? The Mexican was born 
in this country—it was my papi who came in 
the trunk of a Chevy—so maybe my privilege 
makes me wear rose-colored mad-doggers. 
Have your friend check out dreamersadrift. 
com, where my former producer, renowned 
artist Julio Salgado, and others tackle the 
problem of what it means to grow up in this 
country without papers and a government de 
puros pendejos. 

DEAR MEXICAN: So I was in New York the 
other day, and we went to this neighbor¬ 
hood that was Dominican. I didn't know 
what that meant, as it just looked like a 
normal black neighborhood. Then I noticed 
they were all speaking Mexican. Is Domin¬ 
ican just a fancy word for black Mexican? 
Why are they so good at baseball? 

Confused In Utah 

DEAR GABACHG This is jAsk a Mexican!, not 
jAsk a Tfguere!, so I really can't help you much 
here. The only facts I can offer are that a 2008 
City University of New York study projected 
Mexicans to eclipse Dominicans as the larg¬ 
est immigrant group in the Big Manzana in the 
next decade, meaning there'll be a whole new 
group of Latinos to hate us soon. Oh, and that 
our mujeres LOVE bachata, the twangy Domini¬ 
can music that's the only genre in the world 
certified by God as an automatic choni dropper. 


ASK THE MEXICAN 

at themexican@askamexican.net, 
be his fan on Facebook, follow him 
on Twitter or ask him a video question 
at youtube.com/askamexicano! 




Hey You! 

» ANONYMOUS 


Beat It 

Y ou are the sick person who puts 
your used condoms in other 
peoples'mailboxes! Is that how you 
get off, you beat-off artist at large? 
You dwell at the bottom of society's 
bird cage. May the fleas of 1,000 
aardvarks infest your genitals. I beg 
of you to stop your drive-by fapping 
and go find a home! I say this with 
peace and love. Peace and love! 


HEY, YOU! Send anonymous thanks, confessions or accusations—changing or deleting the 
names of the guilty and innocent—to "Hey, You!" c/o OC Weekly, 2975 Red Hill Ave., Ste. 150, 
Costa Mesa, CA 92626, or e-mail us at letters@ocweekly.com. 

























f Bulletin 


ADS START AT $50 PER WEEK • TO ADVERTISE, CALL 714.550.5940 • OCWEEKLY.COM 


MIGRAINES? 

Do you experience frequent migraines? 

Are you between the ages of 18 and 60? 

If so, you may qualify for a clinical research study. 

Participants may receive study-related medical care and investigational medication and may be reimbursed 
for reasonable time and travel expenses associated with participation in the clinical research study. 


chip 


855 - 425-1 51 5 

www.cnstrial.com 


ERECTIONS GUARANTEED. 
VIAGRA - 100 MG - 


FREE 2-3 DAY SHIPPING 




CIAUS - 
LEVITRA 


20 MG - 
20 MG - 


$4.50 PER PILL 
$5.50 PER PILL 
$5.50 PER PILL 


NO SALES TAX 
CALL OR ORDER ONLINE 
VERIFIED AUTHORIZE.NET MERCHANT 




200 MG - 10 PILLS FOR $65 
60 MG - 10 PILLS FOR $75 


VIAGRA 
CIALIS 

C5 ■ M v fSA 

(949) 354 BLUV (2538) www.MensClubllsa.com 


WE BUY GUNS! 

Sell your Guns Legally 
Will make house calls, Lie. Dealer, 
Will DO all Legal Paperwork. 

Call John 949-500-5944 
fine-firearms.com 


$7,000+ COMPENSAT] 
Become an Egg Donor 
GIVE THE 
GIFT OF LIFE 


Seeking young women age 20 
from all ethnic backgrounds. 


Elite Fertility Solutions 949.. 
www.elitefertility.com 
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' Iter 1 

| ART RESTORATION 

87 Years of Excellence 

lestoration Experts 

/v for your Free Quote 

Fine Art R 

Call no\ 

LanziniArt.com 

(949) 791-7318 


Fat Melting Laser Procedure, ONLY $750 per area! 

Let us help you achieve your goal to have the body you've al¬ 
ways wanted 

For more information and full list of services, visit 

youngerlook.com 

Mira Aesthetic Medical Center 714.544.8678 


WAYWARD CAPTAIN 
WATERSPORTS 

WE HAVE A NEW LOCATION! 

Come visit us behind American Junkie: 

2406 Newport Blvd., Newport Beach, 92663 

OPEN EVERY DAY 10AM-SUNSET 

949-371-9555 

WWW.WAYWARDCAPTAIN.COM 


Earn $45,000 + 1st year - Multi-Media Advertising Sales 


KHWEEKLY is looking for a self-starter, goal driven, money 
motivated natural, passionate sales person to sell a cool 
product that helps businesses grow. 



//.commission, bonu- 

/; incentives &exce»er 

i benefits. 

V E *P ecte d earnings 
the first year is 


--... jrcai 15 

S $45,000+ ' 


nppucnnTS rust hrve= 

• Outside B to B sales experience 

• Ability to cold call 

• Ability to work under deadlines 

Online sales/marketing experience is a plus 


If you are looking to sell something cool, 
have a fun career, and work for a stable 
growing company, send your resume to 
smabry@ocweekly.com 


There is a solution for 
every client with multi- 
media advertising: weekly 
publications, special custom 
publishing pieces, online 
display ads, e-newsletters, SMS 
text messages & more! 


increase Sexual Performance 

we can help with Female Sexual Dysfunction, 

Premature Ejaculations, Erectile Dysfunction & more. 

Sexual Enhancement Medical Center 

3140 Red Hill Ave, Costa Mesa 714.966.2850 


FACING EVICTION / FORECLOSURE 

Eviction Delay / Foreclosure Reversal 
213-291-1810 ★ From $99 

www.LegalBoom.info 


Shed the Unwanted Weight! 

HCG Diet, only $9 per shot 

Also offering Xenical fat blocker and B-12 

OC Weight Loss & Anti Aging Center 714.544.8678 


QUIT SMOKING WITH HYPNOSIS 

Take control of your mind and eliminate bad habits! 
No Drugs, No Patches, No Willpower! 

Call NOW! (866) 286-4152 


THE MERCURIAL PLAYHOUSE 

Producer/ Collaborator 
and Secretary 

714 - 264-4919 


Couples Only Luxury NUDE 
Spa 

Sensual Hedonism IN LA! 

24/7 dance club! 

Mineral Water Pools! 

NUDE Lifestyles Resort Club & Hotel 


Call now for free consultation! 877-600-9743 

Serafano & Snyder, LLP 

Over 35 years of combined experience! 
FAMILY LAW • BUSINESS LAW • CRIMINAL LAW 

For more information visit: serafanoandsnyderlaw.com 



Call John 949-500-6944 fine-firearms.com 


finefirearms.oc@gmail.com 


Astrologers-Psychics-Tarot Readers 
P/T F/T $12-$36/hr. tambien en Espanol. 
954.524.9029 


Do You Think Your Teen 
May Have adhd? 

Local doctors are conducting a 
clinical trial for an investigationalmedication for teens 
(ages 12-17) 
with ADHD 

For more information 

NRC Research institute 
714-289-1100 



INTERESTED IN LEARNING HOW SEO (SEARCH ENGINE OPTIMIZATION) CAN HELP YOUR 
BUSINESS? NOT HAPPY WITH YOUR CURRENT SEO RESULTS? WE CAN HELP. 

LOCAL SEO | ORGANIC | PPC 
SOCIAL MEDIA MANAGEMENT | WEBSITES 

CALL FOR COMPLIMENTARY CONSULTATION: 714.550.5900 

VOICE 

VOICE MEDIA GROUP 


[HE WEEKLY 













































































SEPTEMBER 19-25, 2014 CLASSIFIEDS MUSIC CULTURE FILM FOOD CALENDAR I ■ Jl THE COUNTY CONTENTS 


2 

O 

u 

d 

LU 

LU 

£ 

u 

o 


10 




THE UNIQUE 

SWAP 

MEET 

EXPERIENCE 

ORANGE 

COUNTY 


SllC& info i/otrf 


6th Annual Orange 

Accordion Festival 

10a#v 

3 Stages of Accordion-Based Bands & Soloists 

• Fred Mlakar Band 10:30 am Slovenian American 

• The Ploughboys ii: 30 am Celtic 

• Porterhouse Bob & Down to the Bone 12:45 pm 

featuringlhe Brotherhood Horns with guest accordionist 

• “Gee” Rabe 

Classic New Orleans beat of Funk, Swamp Boogie, R&B and Zydeco 

• Doug Legacy & the Zydeco Party Band 2:45 pm to 4 pm 

Hot & Spicy Zydeco, Cajun & Blues 

Plus MORE! 

For complete Big Squeeze schedule visit www.OCMarketPlace.com 


Tasting! 


SHOPPING 

FOOD 




Samuel \ 

s SS5«SSk» : ' 

1 




AFFORDABCt|V 
FAMILY P 

PI IM 




7 1 


Advance 
Ticket 
Pu rcbase 


Four 12 oz Beers, Bratwurst & Giant Pretzel! 

pL 

Festival / Swap Meet Admission & Preferred Parking 

For advance purchase, go to “Samuel Adams Octoberfest 
Experience & The Big Squeeze” at www.Eventbrite.com 


$35 


Ti o Ret 
f=* Li rc hast 
E\/e nt 


Tickets purchased at event do not include 
Festival / Swap Meet Admission or Preferred Parkin 


NOTE: Admission to Festival (including Swap Meet) 
is $2, or FREE for Children 12 & under 


IVI 


With This Coupon • One Adult Admission for Swap Meet Shopping & Events • Expires Sept. 28,2014 

All acts and activities subject to change without notice 

Swap Meet Hours, Sat. & Sun.- 7 am to 4 pm 
Admission $2 • Kids (12 & under) Free 
0C Fair & Event Center • 88 Fair Dr., Costa Mesa 

Info: 949-723-6616 • www.ocmarketplace.com 


For freebies/offers, join our email club at ocmarketplace.com 3 


0 



on OUR TWO /TflGE/ 


SEPT 6 - OCT 4 

IN THE STUDIO 


SEPT 27 - OCT 25 

ON THE MAINSTAGE 


5021 E. ANAHEIM ST., LONG BEACH 
(562) 494-1014 • LBPLAYHOUSE.ORG 





SHOP US ONLINE 


WWW.URBRNnMERICnNn.COM 


URBON 

AMERICANA 




VINTAGE ANTIQUES DESIGN 



[\g 562-4911-73001 



OVER 50 VENDORS 
IN 16000 SO FEET 
OF RETRIL SPACE 


OPEN 10-6 DflILV 


1345 CORONADO flVE 
LONG DERCH CO 90004 














































PHOTO RILEY KERN PHOTO ASSIST GENEVIEVE DAVIS CAKE PROVIDED BY ROCKWELL'S BAKERY PHOTO OF STEVE AOKI PROVIDED BY BRIAN ZIFF/NISO PR 



STEVE AOKI MADE EXPLODING INTO EDM STARDOM SEEM EFFORTLESS. 

NOW , EVERVONE WANTS A TASTE 





IV ALEJIfilNDIRifi) LOERA 


teve Aoki stands atop a table in front of his DJ 
equipment in a pair of black board shorts with large 
^ X’s, reminiscent of his straight-edge hardcore teen 
years; black sneakers with a leopard print; and a 
Dim Mak T-shirt. It’s after dark on Aug. 29 at Del Mar race¬ 
track. Thousands of fans throw their hands up, neon glow- 
stick-waving acolytes covered in fluorescent rave kandi and 
not much else. Confetti rains down from the sky. CO 2 cannons 
belch clouds of high-velocity cold air. 

An Asian Jesus look-alike with his wire-thin frame, long, 
stringy hair and goatee, Aoki is about to baptize the crowd the 
only way he knows how—with a Betty Crocker bomb covered 


in white icing. His muscles tense as he prepares to fling a 
2-foot-long sheet cake into the screaming masses. Dozens of 
hysterical teens and twentysomethings proudly hoist up signs 
that say, “Cake Us,” while showing off their Dim Mak para¬ 
phernalia, waving them in the air while Aoki bobs his head and 
shuffles to the beat. 

The racetrack seems like an unlikely venue for a super-star 
D J used to playing the massive main stages of EDM festivals, 
but in some ways, it couldn’t be more apt. In the world of tour¬ 
ing multimillionaire D Js, this dude moves fast. 

Del Mar is just one of the six shows the 36-year-old producer 
played over five days. As part of Del Mar’s Summer Concert 


CONTINUED ON PAGE 12 





SHOW US THE WAY 
TO PARTY TOWN 
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PIECE OF CAKE 

» FROM PAGE 11 


series, it was free for all racetrack guests 
and a mere $20 at the door after the last 
horse race—a fraction of what most fans 
typically pay to see the Newport Beach 
native unleash club bangers and revel in 
his signature cake-tossing shtick. 

He is the first EDM artist to play the 
event, which usually features such art¬ 
ists as Neon Trees, Weezer and Ziggy 
Marley. But Aoki’s show drew the largest 
crowd of the summer. After, he posted a 
picture to his Instagram account of him 
onstage, standing in front of the faithful 
with his hands in the air, his arms spread 
like albatross wings and his hands twisted 
into devil horns. The caption: “My biggest 
show in San Diego at the Del Mar Horse 
Racetrack! #10,000 ragers.” 

Aoki plays more than 270 shows per 
year, often packing up to three shows per 
day. He earns an estimated $23 million 
per year, ranking No. 5 on Forbes’ list of 
highest paid DJs. A residency at Las Vegas 
MGM mega-club Hakkasan bleeds into a 
day-long set at a Wet Republic pool party, 
each concert punctuated by long rides on 
his Aoki Jet, emblazoned with his name 
on the side alongside an Aoki’s Playhouse 
logo. Google an image of the DJ, and you’re 
likely to find plenty of his signature “Aoki 
Jumps” from the top of his private jet. 

Aoki’s Playhouse is part of his summer 
residency at Pacha Ibiza, one of the most 
iconic nightclubs in the world. Celebrities 
rangingfrom ex-Swedish House Mafia 
star Sebastian Ingrosso to Paris Hilton 
are known to frequent the club. Ibiza 
has been a storied stomping ground for 


TIMOTHY NORRIS 

Aoki since he first traveled there to open 
for legendary spinner Danny Tenaglia 
in 2007. The island offers Aoki more 
freedom to showcase his talents than any 
American venue. 

“Vegas is very structured, and DJs can’t 
play back to back because you have all 
these contracts and exclusivity clauses,” 
Aoki says as he pulls back his signature 
long locks in the backstage trailer after the 
Del Mar show. “[In Ibiza] anything can 
happen and the sets are so different!” 

He plays two shows every Wednesday 
on the white island. That includes a free, 
all-deep-house set at a pre-party at Cafe 
Mambo. “No Steve Aoki bangers,” he says. 
“It’s all really good, groovy shit.” 

Aoki has been sharing these Blue Babies 
Mix sets with his followers on Facebook 
(6.2 million), Twitter (2.2 million), Insta¬ 
gram (1.4 million) and Soundcloud (3.2 
million). He has even been producing 
deep house material under an alias, which 
he refuses to give. “I don’t want to ruin 
the name for people in the deep house 
world that may have a stereotype of me,” 
he says. “Then they will never play it.” 

Not bad for an OC boy, eh? 

orn Steven Hiroyaki Aoki, the 
^ scrawny kid-turned-DJ super- 
^ star says he grew up feeling out 
of place. After his father, the 
late Hiroyaki “Rocky” Aoki, a Japanese 
restaurant mogul who founded Benihana, 
and his mother divorced, his mom moved 
his family from Miami, Florida, to get 
“as far away as possible,” Aoki says. He 
wound up in Dover Shores, a waterfront 
enclave in Newport Beach, with his single 
mom, grandfather, grandmother and two 
older siblings in a modest four-bedroom 



home with views of the Upper Back Bay. 

In school, “I remember there were 
two white guys, the rest girls and me in 
my class,” he says, stroking his long goa¬ 
tee. “The two guys didn’t like me, and 
they didn’t let me hang out with them. I 
was alone, and the only friends I could 
make were the girls, so I was made fun 
of. When you’re a kid, those little things 
traumatize you.” 

Aoki transferred a lot between nearby 
Christian grade schools that he says were 
plagued by racism and ignorance. Later, 
at Newport Harbor High School, he 
found himself teased for being a skinny 
Asian kid. 

“I came from Japan and had no idea 
what Newport Beach would be like for 
my children, but it ended up being 99 per¬ 
cent white,” says Aoki’s mother, Chizuru 
Kobayashi. “Some people were very wel¬ 
coming, but others just didn’t understand. 
Our eyes and hair were different. I felt 
very discriminated [against] and couldn’t 
even speak to anyone.” 

Eventually, Aoki found friends who 
didn’t care that he wasn’t a jock (trying to 
fit in by playing football didn’t pan out); 
he became one of the four straight-edge 
punk kids in his class. “That brought me 
to music, and music was my salvation,” he 
says. Living in Orange County gave him the 
chance to pick up a guitar for the first time, 
start his first band and create his first zine, 
titled Not Ready for Prime Time Hardcore. 
Soon, he was putting on shows and learn¬ 
ing the trades of the music business with 
zero help from his wealthy father. 

“I was going to the local Kinko’s and 
stealing copies to make the zines,” Aoki 
says. Perhaps it was evidence of the ambi¬ 
tion his entrepreneur father instilled in 


TIMOTHY NORRIS 

him, but he dabbled in everything he 
could until he made a name for himself. 
Aoki also got heavily into Orange County’s 
surfing, skateboarding and snowboarding 
scenes, looking up to people such as pro¬ 
fessional skateboarder Chad Muska, who 
co-founded Supra in 2006. 

“I was at Volcom’s first skate ramp, 
hanging out, trying to impress these guys,” 
Aoki says. He met Angel Cabada, the 
Fountain Valley owner of Kr3w apparel, 
when he was only 14. Later, as his career 
started to take off, Kr3w offered him a 
sponsorship and even his own shoe. “I 
remember he came home one day with 
all these expensive clothes, and I thought, 
‘What nice people would give away all this 
stuff for free?’” Kobayashi says. “He was 
like, ‘Don’t worry, Mom; I got a sponsor¬ 
ship.’ I think because he’s so intelligent 
and friendly, he’s been surrounded by the 
right people.” 

Once mixing and beat making came 
into the picture (he apprenticed under the 
legendary Adam Goldstein, better known 
as D J AM), everything else seemingly took 
a back seat. “The end result wasn’t the 
money,” says Aoki. “It was the satisfaction 
of doing something within the community 
I was running in.” 

Aoki’s lingering teenage angst shows 
through in his live performances, which 
blend the lines between dance music’s 
pulsating four-on-the-floor beats and a 
more traditional rock-style performance. 
His act is a far cry from your typical club 
DJ, with his headphones on, spinning 
records on a turntable. 

“I want to make everyone feel so 
fucking empowered by this show,” Aoki 
explains, “that they are going to leave say- 
» CONTINUED ON PAGE 14 
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The Homestead Museum & Industry Manufacturers Council have your 


Saturday & Sunday, September 20 & 21 ★ 3-7 p.m. 

: |P1 Celebrate the Roaring Twenties with: 

Jf * Janet Klein and her Parlor Boys ★ 

. UA r) ★ The Night Blooming Jazzmen ★ 

1 jJPf •* f % ★ Dean Mora & His Modern Rhythmists ★ 

CL /*'■ ★ Ian Whitcomb and His Bungalow Boys ★ 

l'f' 9 ★ Dancing ★ Vintage cars & bikes ★ 

Jr f "y ★ Silent films with live accompaniment ★ 

? ■ ★ Hollywood stories & scandals ★ Games ★ 

★ Ukuleles ★ Crafts ★ Fashion shows ★ 

★ Demonstrations ★ Mah Jongg ★ 

K’ /M BWTt 1 ★ Historic houses & more 

1 T li ! ADMISSION IS rDEE! 

jL j l Bring money for food trucks and shopping. 

Period attire is encouraged. 

Free bike valet by BikeSGV! 

HOMESTEAD MUSEUM 

15415 East Don Julian Road in the City of Industry 
(626) 968-8492 ★ homesteadmuseum.org 



}\OZCWn!picjUe- 


BOOKER T. JONES 


10.02.14 I SHOWTIME 9PM I DOORS OPEN @ 6PM I 18&0VER 
TICKETS AVAILABLE ONLINE I $40 ADVANCE I $50 DAY OF SHOW 

MOZAMBIQUEOC.COM 

1 740 S. COAST HIGHWAY LAGUNA BEACH, CA 92651 | 949.71 5.7777 

[AMBIQUESTEAKHOUSE MOZAMBIQUESTEAKHOUSE MOZAMBIQUESTEAKI 
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ing, That was the best fucking show. I saw 
something. I felt something completely 
unique or inspiring/ That’s my goal.” 

A t Del Mar, Aoki opened his 
set with the title track of his 
> new album, Neon Future I, 
xa? due out Sept. 30. The song 

features Luke Steele from Empire of the 
Sun on vocals and has an ethereal, futur¬ 
istic feel. Although missing the big-room 
sound most popular in EDM today, it 
drew in the crowd. 

“My name is Steve Aoki,” he yelled. 

“I’m going to play a lot of brand-new 
music. Are you fucking ready?” 

Later in the set, Aoki played his hit 
single with Chris Lake & Tujamo, “Deliri¬ 
ous (Boneless),” featuring rapper Kid Ink; 
the crowd went wild in the throes of a 
giant mosh pit. 

To the chagrin of plenty of elitist DJs in 
the EDM scene, Aoki has never eschewed 
sounds of the mainstream. He once 


TIMOTHY NORRIS 

famously cited Big Country, Whitney Hous¬ 
ton and Slayer as a few of his main song¬ 
writing influences. Whatever he’s been lis¬ 
tening to is obviously helping: He recently 
cracked the Top 40 with “Delirious.” 

The remixed version of the bouncy 
summer jam will be featured on Neon 
Future I, along with tracks featuring such 
famous artists as Fall Out Boy, will.i.am, 
Waka Flocka Flame, Afrojack and Flux 
Pavilion. It’s his second full-length studio 
album, the follow-up to 2012’s Wonder¬ 
land, which garnered him a Grammy 
nomination. Part two of the concept 
album is slated for release in 2015. 

For a guy hellbent on taking EDM to 
the top of the charts, this roster of col¬ 
laborators is right for mass appeal. “This 
is the opportunity for me to play out all 
my dreams that I’ve always wanted to 
do,” he says. His emphasis on vocals and 
writing actual songs instead of club beats 
hopefully means that “people will buy the 
album to hear every song.” 

The intro to “Singularity” features a 
monologue from Ray Kurzweil, Google’s 
director of engineering, in which he 

» CONTINUED ON PAGE 16 



















LET US HELP YOU RCHIEUE 


THE PERFECT SUmiTlER BERCH BODV 



VOUDGER 

LOOK 


Wl 


.com 

Why pay more? Over 17,000 procedures performed, 
lity at affordable prices with no hidden fees! 


UGmEflTflTIOn 


(complete) 

IZED 
OOK 


$ 2,900 

(NO HIDDEN FEES) 


LIPOSCULPTURE 

UPPER ROD 
LOUDER RBDOITtEn 

(complete) 

AUTHOR OF WELL RECOGNIZED 
LIPOSUCTION BOOK 


TUMMY TUCK STARTING AT $ 3,900 

WITH FREE AREA OF LIPO 


FULLER LIPS $385 

RESTYLANE/JUVEDERM 

PHOTOFACIAL $99 
BOTOX $99 

PER AREA 

SCLEROTHERAPY $99 

PER AREA 


PflOCfOUsl" 

toe 

fp W flflfflj 

MICRODERMABRASION $69 

LASER HAIR REMOVAL BIKINI/FACE $69 


miRR AESTHETIC fTlEDICRL CEflTER | 714.544.8678 

FOR MORE INFORMATION AND FULL LIST OF SERVICES VISITYOUNGERLOOK.COM 



Do you think your teen may have ADHD? 

Local doctors are conducting a clinical trial for an investigational 
medication for teens (ages 12-17) with ADHD 


If your teen has some of the 
following symptoms they may be 
eligible to participate in a clinical trial: 


■Difficulty paying attention 
■Forgetful in school 
■Often disorganized 
■Easily distracted 
■Often talks excessively 
-Has trouble waiting their turn 


All study related medication, assessments, and study doctor’s 
visits will be provided to qualified participants at no cost. 
Compensation may be provided for travel. 


For more information: 

NRC Research Institute 
( 714 ) 289-1100 



CELEBRATE 

INTERNATIONAL 
DAY OF 


WITH CENTER FOR 
LIVING PEACE 


Saturday, 
September 20th 


FREE ACTIVITIES FOR 
THE WHOLE FAMILY! 

See full schedule at 

GoodHappens.org/lnternationalDayOfPeace 


CENTER FOR 
LIVING PE/ICE 


4139 Campus Drive, Irvine 
Tel: 949.854.5500 
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BUND BOYS 


ALABAMA 


9 . 26.14 


SHOWTIME 9PM I DOORS OPEN @ 6PM I 18&0VER 

TICKETS AVAILABLE ONLINE I $40 ADVANCE I $50 DAY OF SHOW 

MOZAMBIQUEOCCOM 

1 740 S. COAST HIGHWAY LAGUNA BEACH, CA 92651 | 949.715.7777 

AMBIQUESTE AKHOUSE MOZAMBIQUESTEAKHOUSE MOZAMBIQUESTEAKHO 
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talks about the theory for which the 
song is named. Like the tech guru, Aoki 
is obsessed with the idea that genetics, 
nanotechnology and robotics will one day 
result in a human-machine civilization. 
Applying this utopian future to his music, 
Aoki enlisted a wide range of artists for 
Neon Future II, including Linkin Park and 
Snoop Dog. “I love all music from hip-hop 
to reggae to hardcore to rock & roll to 
indie,” he says. “As a producer, I always 
want to expand and try new stuff.” 

Aoki premiered several new tracks for 
the Del Mar crowd, hyping them up on the 
mic, standing atop his DJ booth, firing his 
arms to the sky as though they were sweaty 
pistons. As he showered the eager crowd 
with champagne, he searched for his first 
caking victim. Kids waved their signs, beg¬ 
ging to be chosen. “You got a sign, put it 
up in the air,” he ordered. ‘You got a girl¬ 
friend? Put her up in the fucking air.” 

Though he abstained from stage-diving 
or crowd-surfing on an inflatable raft, two 
of his specialities, many audience members 
floated around in a sea of hallelujah hands. 
Unlike marathon, eight-hour DJ sets in 
Europe, Aoki’s intense stage shows are 
brash, one-hour spectacles reminiscent of 
the punk rock shows Aoki went to as a kid. 

“Some people don’t get the connection 
between the punk rock and indie rock 
scene that we had with electro and now 
EDM,” says Bryan Linares, Dim Mak’s 
marketing director. “[We] older guys were 
punk kids from the beginning.” 

The company started with a focus on 
indie rock at a time when the only sta¬ 
tions playing the genre in LA were Indie 
FM 103.1 and Y FM 107. In its Dim Mak 
Studios (formerly known as Cinespace), 
it hosted a popular Tuesday-night party 
for hipsters (before the term became 
ubiquitous), featuring everyone from Nick 
Zinner of the Yeah Yeah Yeahs deejaying 
to live performances by Wolfmother. With 
its dark red walls and dimly lit rooms, the 
venue was the antithesis of today’s mas¬ 
sive EDM club shows. 

“If you wanted to get big in the indie 
scene, you would go to Steve,” Linares 
says. By the mid 2000s, Aoki had plenty of 
cred in that department. He’d put out Bloc 
Party’s first album, signed on as MIA’s first 
manager in the U.S., and gave Lady Gaga 
her first Hollywood performance. Nine 
years later, the label is a bastion for big¬ 
room EDM and trapstyle, which combines 
electronic music and Southern hip-hop. 

Much like his father—who marketed 
his business ventures in wrestling, boat¬ 
ing and restaurants under the Benihana 
name—Aoki is also adept at squeezing all 
of his passions under his name. He co¬ 
owns artist/DJ management company 
Deckstar and started his own lifestyle 
and clothing company, named after his 
record label. He’s signed artists such as 
Bloc Party and the Bloody Beetroots to 
his label Dim Mak (named after Bruce 
Lee’s legendary and possibly apocryphal 


“death touch”). He’s also part owner of 
LA restaurants Eveleigh and Kitchen 24, 
which has locations in Hollywood and 
West Hollywood. 

Aoki is just always popping up. One day, 
he’s calling in to KPWR-FM Power 106 to 
wish morning jock Big Boy a happy birth¬ 
day, and the next he’s showing up to work 
on the set of the Point Break film remake. 
He even invited LA Mayor Eric Garcetti to 
join him onstage at Jay Z and Budweiser’s 
Made In America Festival over Labor Day 
weekend. A photo of the two of them was 
plastered on the front of the Los Angeles 
Times’ calendar section. 

Nevertheless, Aoki’s haters are legion. 
He’s always had them, from people talk¬ 
ing shit on his well-known parties at UC 
Santa Barbara in the late ’90s to his foray 
into being a club DJ in Hollywood. 

“When he first started deejaying, he 
didn’t really know how,” says Lee Kurisu, 
Dim Mak’s president. “He was mentored 
by one of the greatest of all time, D J 
AM. But people like to buy into this stuff 
tossed around on the Internet. They want 
to find a way to break people down who 
are successful.” 

Working with big-time brands includ¬ 
ing Guitar Center, Bud Light Platinum 
and Scion hasn’t exactly helped Aoki’s 
street cred. Websites, memes and YouTube 
parodies mock Aoki’s flashy D J style, or, 
in some cases, make fun of him for having 
no style at all. A viral YouTube clip from 
last spring features Aoki, Laidback Luke 
and Sander van Doom performing along¬ 
side captions painting them as overpaid 
poseurs, including ‘Yeah, I just touched 
some stuff over here” and “Lemme touch 
that knob.” The clip drew ire from Cana¬ 
dian DJ duo Art Department, who said, 
‘You’re fucking embarrassing yourselves 
for a paycheque that couldn’t possibly 
cover the cost of your dignity.” 

But insults from his DJ peers carried 
more sting. Seth Troxler once called him 
“an overpaid, untalented, cake-throwing 
cunt” in an article first published in 
Thump UK. “For whatever reason, I have 
always been a target that people love to 
attack,” Aoki responded in a recent article 
for the Daily Beast. “From not being 
American enough as an Asian kid growing 
up in an all-white neighborhood to not 
being indie enough for the die-hard hip¬ 
sters in my 20s and now, today, not being a 
‘real DJ’ for the electronic music purists.” 

For some, gimmicky crowd-surfing 
rafts, stage diving and turning baked 
goods into projectiles does distract from 
the music. But for many, it only adds to 
the excitement of his performances. The 
cake-throwing was actually inspired by 
Dim Mak artist Autoerotique’s music 
video “Turn Up the Volume,” in which a 
cake explodes in someone’s face as they 
blow out the candles. For Aoki, it became 
another way to engage his audience at 
his shows and create a spectacle that 
breeds hysterical anticipation at every 
show. “I’ve seen kids fucking cry over 
that shit,” says Linares. “And if a kid is 
going to cry over getting a cake thrown at 
» CONTINUED ON PAGE 18 
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PIECE OF CAKE 

» FROM PAGE 16 


them, then fuck it, let it happen.” 



bout six cakes in and a couple 
of bottles of champagne 
later—Aoki says he doesn’t 
drink the sparkling wine, but 
rather spits it out and pours it into the 
crowd—the tan, sexy songstress Moxie 
joins him on the Del Mar stage to belt 
out her track “I Love It When You Cry.” 
Seemingly everyone has their hands in the 
air, clapping along. 

“It’s no longer 10,000 people. It’s more 
like 10,000 people become one,” Aoki says 
backstage afterward. He’s now shirtless, 
his disheveled hair looking as if it hasn’t 
been washed in a couple of days. “It’s 
kind of an amazing moment when you see 
everyone moving together, and it becomes 
one where we work together.” 

He takes pride in his ability to inspire 
this kind of crowd unity, and it’s one of the 
few sides to his success the public gets to 
see. “He has his hands in so many things 
that people don’t know about,” says Lin¬ 
ares. “Tech companies, start-ups, drinks, 
property, restaurants—you name it.” 

There are also plans for a 2015 Dim 
Mak label tour surrounding some new 
releases. Aoki is currently preparing for 
his Dim Mak vs. Smash the House stage 
takeover later this month at Tomorrow- 
world with his 3 Are Legend partners 



Dimitri Vegas & Like Mike. The super¬ 
group makes its U.S. debut at the festival 
in Chattahoochee Hills, Georgia. 

At the very end of the Del Mar show, 
Aoki bumps his remix of Kid Cudi’s “Pur¬ 
suit of Happiness,” a huge hit for both of 
their careers. The crowd sings along: “I’m 
on the pursuit of happiness, and I know 
everything that shine ain’t always gonna 
be gold. I’ll be fine once I get it.” 

The lyrics line up perfectly with Aoki’s 
punk rock attitude and unbridled ambi¬ 
tion, a matter addressed in his “Little 
Steve. Big Dreams” D J Mag Top 100 video 
campaign. The series portrays a young 
Aoki practicing deejaying to his stuffed 
animals and stage-diving on a raft into 
his pool. Currently ranked No. 8 in the DJ 
Mag poll, Aoki is hoping his forthcoming 
album will cement his credibility as an 
artist among the world-renowned D Js he 
shares the stage with. 

But Aoki continues to follow the motto 
mentor DJ AM left him: “Starve the ego, 
feed the soul.” He believes anyone with a 
similar motto has the best shot at longev¬ 
ity, the kind that lasts after the last cake is 
thrown. The rush of feeling on top of the D J 
world is nice, but Aoki has never allowed 
himself to get too comfortable up there. 

‘You can’t always stay on top. It’s just 
part of nature, you know?” he says. “Some 
people might think I’m there. That’s just 
not the right way to think. There’s always 
ways to improve and make your shit bet¬ 
ter. There’s always more that you can do.” 

LETTERS @ OCWEEKLY.COM 
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BE GREEN! SAVE $$$ 



Our rental cars are loaded with Navigation, Sunroof, 
MP3/CD, Bluetooth, and much more. 

We’re Only 3.5 Miles From the OC AIRPORT! 


2673 Harbor Blvd Costa Mesa, 92626 
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Help An Infertile Couple Achieve 

Their Dream... 


BECOME AN EGG DONOR 
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and Up Tax Free 
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- Young Women Ages 20-29 
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GREAT FINDS AND NEW ITEMS FROM UP 
AND COMING LABELS AND LOCAL DESIGNERS 


“This place has earned itself a 
reputation of having trendy and cute 
clothing for a great price” 




n 

> 

i - 

m 

Z 

o 

> 

TJ 


Tl 

o 

O 

O 


n 

c 


c 

Tl 

m 


C 

in 

n 


n 

r~ 

> 

in 

in 

Tl 

m 

O 

(/) 


(/) 

m 

Tl 


00 


Tl 

vO 

I 

NJ 

(J1 



N 


NJ 

O 



N 


CHECK US OUT ON: 



5555 E. Stearns St. A-106 , Long Beach 


562-431-4001 • Mon - Sat: 11am - 8pm • Sun. 11:30am - 6:30pm 


WWW.TATTEREDTRADING.COM 


O 

n 

£ 

m 

m 

* 

5 

o 

o 

2 


19 






































♦calendar 


fridayi 

LALAS BURLESQUE: 
THEY'VE GOT IT, AND 
THEY'RE FLAUNTING IT 



LUIS SALAIZ 
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fri/09/19 


[BURLESQUE] 

Shimmy and Shake 

The Lalas Burlesque 

The tassel-twirling beauties of the 
Lalas take burlesque to a whole new 
titillating level. The routines of these 
accomplished professional dancers are 
equal parts sultry striptease and athletic 
showmanship. Led by celebrity chore¬ 
ographer Erin Lamont (who has worked 
with Lady Gaga, among 
many others), the Lalas 
tirelessly tour the 
country, bringing their 
pulse-quickening act to 
thousands. Currently, 
the troupe is touting 
a classic-rock-themed 
show. These women 
are so astonishingly fit 
they almost make us feel 
guilty we haven’t been 
to the gym in a month- 
all right, a year. Tonight, 
they take over the Fed¬ 
eral Bar, Long Beach’s Art Deco-inspired 
drinking establishment, for a wild night 
of rock music and dancers taking it 
(almost) all off. 

The Lalas Burlesque at the Federal Bar, 
102 Pine Ave., Long Beach, (562) 435-2000; 
www.thelalas.com. 8 p.m. $30. 

-ERIN DEWITT 
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[HOLIDAY] 


WHO’S 

YOUR PADDY? 
Halfway to St. Patrick’s 
Day Party 


About now, you might ask yourself, why 
would we celebrate the six-month count¬ 
down to St. Patrick's Day? Sure, it's a fun 
holiday, but does it warrant celebrating 
in September as though it's Christmas 
in July?Yes. And it doesn't have to make 
sense—we like to eat comfort food and 
get drunk and dance to Irish musicIThe 
House of Blues takes care of all the fixings 
and cheesy decor from the Emerald Isle, 
and you'll see Young Dubliners and King 
Washington on the big stage, while imbib¬ 
ing whisky tastings from the lovely, barely 
dressed Jameson cocktail girls. Of course, 
beers and food are still on you (it's Down¬ 
town Disney—what did you expect?), 
but the kitchen will fix up fish and chips, 
corned beef sliders and shamrock potato 
skins. At the bar, count on Irish Car Bombs 
and Irish beer on tap. It's really an excuse 
to wear your "Kiss Me, I'm Irish "T-shirt. 

Halfway to St. Patrick's Day Party at the 
House of Blues, 1530 Disneyland Dr., Ana¬ 
heim, (714) 778-2583; www.houseofblues. 
com/anaheim. 6 p.m. $25-$40. All ages. 
-LP HASTINGS 


sat/09/20 

[FESTIVAL] 

Here Comes 
Halloween 

Beauty & the Creep 
Costume Faire 

Halloween Club is a place where you can 
celebrate—and publicly demonstrate—the 
spirit of Halloween any time of the year, 
which really comes in handy at holiday 
parties at which everyone is Santa-ed out 
and you wanna be the grinning skull-faced 
ghost of Christmas Future. (Thanks, Hal¬ 
loween Club!) This time of year is obviously 
Christmastime for Halloween stores, so 
the La Mirada Club—the one you stare 
at when traffic stops on the 5—is host¬ 
ing a mega-event with costume contests, 
costume showcases, costume vendors and 
designers, discounted costume pieces for 
you to root through, and even a meet-and- 
greet with the monsters from Knott’s Scary 
Farm. Cosplayers and Halloween obsessives 
alike are invited to the contest, with first 
prize being a $500 Club gift card. So dress 
up, gross out, then show up and make the 
wimps throw up—’tis the season, after all. 

Beauty & the Creep Costume Faire at the 
Halloween Club, 14447 Firestone Blvd., 

La Mirada, (714) 367-0859; www. 
halloweenclub.com. 1 p.m. Free. 

-CHRIS ZIEGLER 


[CONCERT] 


ALL THE HITS 

Jack’s Ninth Show 

It's hard to believe Jack FM has been 
on the air for nine years—ever since 
2005—but as the sound of what KROQ 
used to be when it was actually good, 
Jack became the haven for people who 
not only prefer classic alt music, but also 
cringe at insipid DJ babbling (re: Kevin 
and Bean. Not you, Lisa May; we love 
you). At Jack's Ninth Show, you'll get 
to hear some of the yesteryear alt rock 
that refuses to go quietly into that good 
night, featuring Joan Jett, the queen of 
leather pants and stud bracelets. Jett can 
still rip up an amphitheater, and here, 
she gets some help from the Violent 
Femmes, Naked Eyes, Bow Wow Wow 
(we forever covet "Aphrodisiac") and 
the amazing Billy Squire, whose "My 
Kinda Lover" and "In the Dark" really 
need to be added into Jack's rotation. 

(We know—no requests!) Collective 
Soul also snuck into the show like a 
twirling hippie chick from the '90s, but 
whatever—anything Jack can do, no one 
really does any better. 

Jack's Ninth Show at the Honda Center, 
2695 E. Katella Ave., Anaheim, (800) 745- 
3000; www.hondacenter.com. 5:25 p.m. 
$37.50-$115. -SR DAVIES 
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[•MEEKLY FREE STUFF 


Fall may be knocking on our doors, but with temps blazing, 
there is still time for outdoor concerts and music festivals! 

ENTER TO WIN ADMISSION TO THESE HOT PICKS! 


♦WIN 2 TIX TO MAKE THE 
MUSIC GO BANG! FESTIVAL 
) THE OBSERVATORY (SEPT. 20) 

♦WIN 2 TIX TO BEACH GOTH 
MUSIC FESTIVAL 
j) THE OBSERVATORY (OCT 18) 


♦WIN A PAIR OF VIP TICKETS TO 
MOON BLOCK PARTY! 

@ POMONA FAIRPLEX (OCT. 25) 

♦WIN A PAIR OF VIP PASSES TO 
CULTURE COLLIDE FESTIVAL 
@ ECHO PARK (OCT. 16-18) 
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sun/09/21 


[FESTIVAL] 


GOT THE BLUES 

The Real Blues 
Festival of Orange 
County 5 

"God Bless the Blues."That's the man¬ 
tra of the Orange County Blues Society, 
a nonprofit organization dedicated 
to the preservation and enrichment 
of America's roots music. Its cham¬ 
pion event, the Real Blues Festival of 
Orange County, swings back with style 
to Malone's Bar and Grill for its fifth 
installment. Featuring eight local blues 
bands, the evening's lineup includes the 
Chase Walker Band, Juke Joint Preach¬ 
ers, Kingtime, Oozie Blues, Papa J & 
Friends, Papermoon Gypsies, Rhythm 
B. Goode, and Willie and the Road 
Tramps. It's a full day of southern, soul¬ 
ful, heart-wrenching blues music—and 
runs from noon until well past sun¬ 
down. So pace yourself—and remem¬ 
ber, just for today, getting the blues is 
actually a very, very good thing. 

The Real Blues Festival of Orange 
County 5 at Malone's Bar and Grill, 604 
E. Dyer Rd., Santa Ana, (714) 979-6000; 
www.orangecountybluessociety.com. 
Noon. $10. -ERIN DEWITT 


[FESTIVAL] 

Around the World 

Latino Heritage Festival 

After celebrating Mexico’s Independence 
Day last week, the folks at the Museum of 
Latin American Art are doing their part 
to keep the festivities going strong. This 
Sunday is the museum’s annual Latino 
Heritage Festival, a family-friendly after¬ 
noon of arts, music and culture against the 
backdrop of the 



0 MORE » Starting at noon, 

ONLINE activities include 

OCWEEKLY.COM a performance 

from Matalache 
Danzas del Peru 

(a Peruvian dance group), children’s sto¬ 
rytime, face-painting, art workshops, craft 
vendors and more. As the day progresses, 
enjoy docent tours of the galleries, as well 
as worldly performances from Batala (an 
Afro-Braziliana band), Cambalache (a son 
jarocho group from Los Angeles) and Qui- 
tapenas (a tropical-music ensemble). And 
making the day even sweeter: The festival 
is free to attend. Feliz Domingo! 

Latino Heritage Festival at the Museum 
of Latin American Art, 628 Alamitos Ave., 
Long Beach, (562) 437-1689; www.molaa. 
org. Noon. Free. All ages. 

-ERIN DEWITT 



mon/09/22 


[FILM] 

When in Rome 

La Scoperta Dell’alba 

Chapman University’s Italian Studies 
group hosts a special screening of the 
fantasy drama La Scoperta Dell’alba 
(Discovery At Dawn). Based on a novel 
penned by Rome’s former mayor Walter 
Veltroni, the film follows two storylines, 
one set in 1981 and the other in 2011. We 
meet Caterina, who, through a time- 
traveling telephone, is able to reach 
her father, a professor murdered some 
30 years earlier by the Red Brigades, 
an Italian terrorist group. Directed by 
award-winning filmmaker/philosopher 
Susanna Nicchiarelli and translated 
into English by Douglas Hofstadter, a 
Pulitzer-winning cognitive scientist, this 
Italian film is a beautifully constructed 
piece of dramatic fiction. Nicchiarelli 
will personally introduce the movie and 
hold a question-and-answer session after 
the screening. 

Film Screening and Q&A: La Scoperta 
Dell’alba at Argyros Forum, Chapman 
University, 1 University Dr., Orange, 

(714) 997-6815; www.chapman.edu/ 
events. 7 p.m. Free. -ERIN DEWITT 


tue/09/23 


[BENEFIT] 


SLICE AND 
DICE 

Cutthroat Cocktail 

It's just a friendly culinary competition— 
that is, until you have the opportunity 
to force your opponent to make every¬ 
thing with an Easy-Bake oven. In the 
fantastically unpredictable style of Food 
Network's Cutthroat Kitchen comes 
SIP LBC's Cutthroat Cocktail. Part of the 
city's weeklong celebration of all things 
alcohol, this event, hosted by chef Rahm 
Fama, pits four local bartenders against 
one another in a libation battle full of 
sinister sabotage and surprise twists. A 
portion of the proceeds benefit theTeam 
Spirit Long Beach Breast & Ovarian Can¬ 
cer organization, and guests are treated 
to a special "562" cocktail, as well as a 
signed copy of Fama's cookbook, Meat 
and Potatoes. As the creators of Cut¬ 
throat Cocktail promise, you'll never look 
at a Bloody Mary the same way again. 

Cutthroat Cocktail at the Esplanade, 
Hotel Maya, 700 Queensway Dr., Long 
Beach, (562) 435-7676; www.siplbc.com. 
7 p.m. $75-$85. 21+. -ERIN DEWITT 



































wed/09/24 


[CONCERT] 

All Hail 

King Tuff 

Was Dead, King Tuff’s first LP, was an abso¬ 
lute smasher out of nowhere in the spring of 
2008—glammy power pop with hook after 
effortless hook and plenty of personality from 
a guy who’d drive his mean green Chevrolet to 
a graveyard to do 
his dreamin’. Now 
he’s just about to 
release his third LP, 

Black Moon Spell, OCWEEKI^COIV^ 

on Sub Pop, and 

it, too, is a smasher, a T. Rex-via-Cheap Trick 
tour de freak (and there’s probably some Dic¬ 
tators in there, too), with songs about adorably 
disgusting lovers and what happens when 
you’re batshit insane. Hint: It’s satisfying! Tuff 
is in fine form here, and the production work 
by longtime collaborator Bobby Harlow really 
sets this thing on fire. Get ready to get ugly 
when the King does his thing—and make sure 
to RSVP to this show so you don’t get stuck 
outside the castle. 

King Tuff at Fingerprints, 420 E. Fourth 
St., Long Beach, (562) 433-4996; www. 
fingerprintsmusic.com. Wed., 7 p.m. Free 
with RSVP. All ages. -CHRIS ZIEGLER 


[CONCERT] 


^ SOMETHING 
NEW 

The Kooks 

Having played an assortment of festi¬ 
vals and such for the better part of the 
summer, the Kooks are set to kick off 
their fall headlining tour in Santa Ana. 
Formed in 2002 after meeting at the 
Brighton Institute of Modern Music, the 
band honed their craft in their native 
England while simultaneously rising 
through Europe's indie pop scene. 
Recently, the group released their 
fourth studio effort, Listen , marking a 
significant departure from their trade¬ 
mark sound. Working with a new drum¬ 
mer and a producer whose roots are in 
hip-hop and dance music, the Kooks' 
new style is an ambitious step forward. 
How audiences will react to the new 
sound is yet to be determined; what 
hasn't changed, though, is the band's 
dynamic live show, which is top-notch. 

The Kooks at the Observatory, 3503 
S. Harbor Blvd., Costa Mesa, (714) 957- 
0600; www.observatoryoc.com. 7 p.m. 
$30. -DANIEL KOHN 
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MORE » 
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[BENEFIT] 


ALL DOLLED UP 

Gatsby’s Black & 
White Soiree 


"Just remember that all the people in 
this world haven't had the advantages 
that you've had," quips the beginning of 
one of the most renowned books writ¬ 
ten in the past 100 years—and tonight, 
we can all enjoy those advantages in 
the way of decadent indulgences at 
Gatsby's Black & White Soiree.This 
opulent fund-raiser, hosted by the 
Muckenthaler Cultural Center, honors 
both the center's 90th birthday and the 
musical achievements of Sara McFerrin, 
this year's Arts Legacy Award winner. 
Guests are asked to wear their nicest 
black and/or white attire ('20s-themed, if 
you can!) for an evening of live music, 
fine dining, fancy cocktails and sleight- 
of-hand magic courtesy of host Joe 
Monti. Pop the champagne and get 
ready to dance all night. After all, we 
like large parties; they're so intimate— 
at small parties, there isn't any privacy. 

Gatsby's Black & White Soiree at the 
Muckenthaler Cultural Center, 1201W. 
Malvern Ave., Fullerton, (714) 738-6595; 
www.themuck.org. 6 p.m. $100. 

-ERIN DEWITT 


[THEATER] 

Ladies Only 

Menopause the Musical 

Some changes are easier to deal with than 
others. For ladies goingthrough the change, 
it appears laughter is the best antidote to 
night sweats, mood swings, forgetfulness, 
hot flashes and a seri¬ 
ous loss of sex drive. As 
so many women have 
already discovered with 
Menopause the Musical, 
by laughing about this 
perfectly normal pas¬ 
sage, the pain of those 
symptoms is lessened, 
and the future becomes 
a bit brighter (no more 
periods!). This smash- 
hit comedy musical 
engages and educates 
audiences on this less- 
than-fun stage of life with a big ol’ dose of 
sidesplitting humor. We’re never alone in 
our struggles—so come join the sisterhood 
this month as Menopause the Musical hits 
Laguna Beach. 

Menopause the Musical at the Laguna 
Playhouse, 606 Laguna Canyon Dr., 

Laguna Beach, (949) 497-2787; www. 
lagunaplayhouse.com. 2 & 7 p.m. Through 
Sept. 30. $50. -AMANDA PARSONS 
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RED BULL GLOBAL RALLYCR0SS 


THE PORT OF LOS ANGELES SAN PEDRO CA 
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food » reviews listings 


HOUSTON, WE DON'T 
HAVE A PROBLEM 



JENNIFER FEDRIZZI 

Bao Down 


Deep-fried steamed buns are the thing to get at the new T.P. Banh Bao #2 

BY EDWIN GOEI 


J ust about every country in the East 
has a food that features pillowy 
steamed bread stuffed with meat. 
The Chinese begat the original, 
bao. The Japanese call theirs nikuman, 
while the Koreans have wang mandoo and 
the Filipinos siopao. Even Indonesia— 
which is as far south as you can go and 
still call it Asia—has a version. The Viet¬ 
namese variant, banh bao, is not unlike 
the others—fluffy starch, filling meat, a 
whole meal in a compact hemisphere you 
can hold in one hand. But as good as they 
are, banh baos aren’t that easy to find in 
OC. If you managed to locate some in Lit¬ 
tle Saigon, you probably weren’t at a res¬ 
taurant or pho joint. Around these parts, 
banh baos are typically sold individually 
in cellophane-wrapped pieces and almost 
exclusively at food-to-go shops and baker¬ 
ies. I usually buy them as a side order with 
the banh mi at Banh Mi Che Cali—that 
is, if Banh Mi Che Cali happens to have 
any that day. And when they’re available, 
there’s usually only one kind: pork. 

Garden Grove’s T.P. Banh Bao #2 has 
emerged as the county’s first banh bao 
specialist. In the mornings, three ladies— 
who are presumably daughter, mother and 
auntie—come out from the kitchen bearing 
plastic clamshell boxes, each filled with 
nine steamed buns. They line the boxes 
end-to-end behind a glass display case, 
stacking one on top of another and arrang¬ 
ing them in no particular order as to what 
fillings are inside. I get the impression the 
ritual is just to show passersby that banh 
baos are, indeed, for sale here. When I’ve 


ordered a bun or two, it always came from 
the back, reheated from an unseen steamer. 
(And if you’re wondering what’s up with 
the #2 in the name, it’s because the original 
T.P. Banh Bao is in Houston.) 

But for now, no one seems to know 
about it. I saw not more than three cus¬ 
tomers on the first Saturday morning I 
visited. The next week, there were only 
two—and I’m counting myself. Aside from 
the endless rows of these snowy white 
domes and the unusual lack of people, the 
place very much resembles every other 
food-to-go joint in the area. A modest 
selection of goi cuon, plastic-wrapped 
with its own dipping sauce, sits next to the 
cash register. The fried cha gio is sold for 
50 cents apiece. Xoi gac, sweet sticky rice 
in multicolored neon mounds, catches 
your eye here just as it would anywhere 
else. And when you buy something, you 
don’t eat any of it in the store; instead, you 
take it home. The only people I’ve seen 
sticking around longer than five minutes 
were some middle-aged Vietnamese men 
in flip-flops who sat together around a 
fold-out table on the sidewalk, smoking, 
talking and sipping iced coffee they prob¬ 
ably ordered here hours earlier. 

If the shop hasn’t yet caught on, it 
might be because banh baos don’t seem 
to be inherently exciting. They all look 
the same and are quite literally “white 
bread” despite the fact that T.P. Banh Bao 
#2 offers 10 different fillings—the most of 
any place in Little Saigon. The combo that 
has pork and chicken mixed into a meat- 
ball-like consistency is better and moister 


than the one with just the chicken. With 
either one, you should get the quail egg 
add-on, always a worthwhile upgrade. 
Also offered: two kinds of barbecue-pork 
bun. There’s the Chinese kind, with the 
ruddy pieces of lean char siu chopped up 
so fine they’re almost pulled pork. And 
the thit nuong banh baos—filled with juli- 
enned strips of smoky Vietnamese char- 
broiled barbecue pork—will remind you of 
the last time you had a broken-rice combo 
plate. The most expensive banh bao, at 
$2.25 each, is the seafood, stuffed with 
chewy bits of fish cake and the occasional 
shrimp in a compacted mousse that has 
red flecks from crab. There’s a vegetarian 
and a few dessert options, too, including 
taro paste and a coconut custard filling 
called ca de that tastes milky and not 
overly sugary. 

Perhaps the most exciting thing about 
T.P. Banh Bao #2—aside from it exist¬ 
ing at all—is that it can and will deep-fry 
these steamed buns to order. The process 
transforms them into banh bao chien 
gion—greaseless, golden-brown orbs with 
the sweet outer crust of an old-fashioned 
cake doughnut. This is what put the origi¬ 
nal T.P. Banh Bao on the map in Texas and 
proves, yet again, that anything good can 
be made better by deep-frying. 


T.P. BANH BAO #2 

13067 Euclid Ave., Garden Grove, (714) 539- 
4119. Open daily, 7 a.m.-7 p.m. Banh baos, 
$1.50-$2.25 each; box of nine, $8.50-$15. 

Cash only. No alcohol. 


HOLElrfltiEWALL 

» GUSTAVO ARELLANO 

The Drunken 
Shrimp Taco 


EL CAMARON BORRACHO 

2202 S. Main St., Santa Ana, 
(949) 278-7039. 

D on't bother Googling "taco cachanilla"; 

you're not going to find a definition. 

And it's appropriate, given this taco sold at 
El Camaron Borracho in SanTana defies 
words. Here is one of the best Orange 
County seafood tacos of your life: grilled 
shrimp mixed with tart repollo and pico de 
gallo, decorated with crema fresca and a 
salsa that catches up to you, and wrapped 
in thick tortillas straddling the line between 
corn and flour. And as you bite in, there's a 
surprise: a melted hunk of Mexican cheese, 
adding a creaminess you never expected— 
and that you'll expect in your shrimp tacos 
por vida. 

El Camaron Borracho ("The Drunken 
Shrimp") isn't even formal enough to be a 
lonehera\ it's more of a taco trailer, hitched 
to the back of a van every morning and 
dropped off in a part of SanTana far away 
from gentrification or even homes; the 
largest customer base here is made up of 
workers from the nearby industrial yards, 
grateful there's finally some great food in 
this part of the city. You'll catch them eat¬ 
ing cocteles ortostadas de camaron while 
sitting against the wall, gradually extending 
their legs as the shade stretches. You'll 
see them share in El Camaron Borracho's 
mega-dishes: furious aguachile, shrimp in 
their shell and spiked with salsa de pequfn 
(the notorious pepper as small as your 
pinky nail that nevertheless is hotter than a 
habanero). Then there's the epic quesadilla 
a la diabla, a gargantuan shrimp quesadilla 
slathered with salsa, then fried; afterward, 
your fingers will look as though you had 
eaten olive oil-spiked Flamin' Hot Cheetos. 

But backto thattaco cachanilla. 
"Cachanilla" technically means someone 
from Mexicali, but I see no other influences 
from that city here (where's the Chinese- 
Mexican snacks, for instance?). But El 
Camaron Borracho has a tendency to give 
its tacos baroque names. There's a taco 
escuadron I've yet to try, but I think it has 
something to do with the police-cop clam 
in El Camaron Borracho's marquee, warily 
eyeing the drunken shrimp mascot... or 
something? I'll eventually get to it, after eat¬ 
ing more tacos cachanilla—best new taco 
I've had all year. 

GARELLANO@OCWEEKLY.COM 

0 BLOG ON » FOOD 

STICK A FORK IN IT 

BLOGS.OCWEEKLY.COM/STICKAFORKINIT 




















READERS’ POLL 

VOTING 

2014 


(fa<U/e&kly, 

'Betebtedm, the, 19thc4nnual 
BEST OF ORANGE COUNTY 

READERS’ POLL VOTING 


Have your say on who should be crowned the best in OC, with over 100 categories covering 
everything from best nontraditional exotic burger to best venue for live music. 


FOOD & ARTS & SPORTS & SHOPPING & 

DRINK: ENTERTAINMENT RECREATION SERVICES 


HARBOR HOUSE 
RUBY’S DINER 
WOODY’S DINER 
EAT CHOW 
MAMA’S ON 39 


BEST SUNDAY BRUNCH 


BEST LIVE BAND 


FLASHBACK HEART ATTACK 
REDNECK RODEO 
HOUSE PARTY 
EL DUDERINO 
SEEDLESS 


BEST LOCAL CELEBRITY 


BEST BOWLING 


FOUNTAIN BOW 
CONCOURSE OF ANAHEIM 
LAKE FOREST LANES 
LUCKY STRIKE 
TAVERN + BOWL 


BEST DAY TRIP 


BEST BODY SHOP 


FOUNTAIN VALLEY BODY WORKS 
EUROPEAN MOTOR CAR WORKS 
ICC COLLISION CENTER 
CARSMETICS 
OC BUMPER AND BODY 


BEST SMOKE SHOP 



WOODY’S WHARF 
BAGELS & BREW 
SEALEGS WINE BAR 
WAFFLEHOLIC CAFE 
GYPSY DEN CAFE 

SPRINKLES CUPCAKES 
SUSIECAKES BAKERY 
SWEET ARLEEN’S 
HAPA CUPCAKES 
FROSTED CUPCAKERY 


DON BRONZE 
BRAD WILLIAMS 
ANGEL BONILLA 
HEATHER DUBROW 
TEEMU SELANNE 


BEST VENUE FOR LIVE MUSIC 


THE OBSERVATORY 
THE COPPER DOOR 
HARVELLE’S LONG BEACH 
HOUSE OF BLUES 
MULDOON’S IRISH PUB 


SAN DIEGO 

CATALINA FLYER TO AVALON 
CRYSTAL COVE 

DAVEY’S LOCKER SPORTFISHING 
SAN JUAN MISSION 

CORE POWER 
MELT LADERA HOT YOGA 
RA YOGA 

YOGA BUNGALOW SAN JUAN CAPISTRANO 
YOGA WORKS 


ONE STOP SMOKE SHOP 
LAGUNA SMOKE N STUFF 
OLD TOWNE HAVANA 
ONE WORLD 
ZIGGY’S 


BEST RECORD/CD STORE 


FINGERPRINTS 
SECOND SPIN 
AMOEBA MUSIC 
LEFT OF THE DIAL RECORDS 
PORT OF SOUND 



...and mote, online! 
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CRAFT BEER egB SODA 


www.brewbakershb.com 


VOTE ONLINE 



BONDI 

GRILL HOUSE 
HUNTINGTON BEACH 


TINY.CC/BESTRIBS 
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OVER 20 FLAVORS MADE FRESH DAILY 


10% OFF 
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10130 GARDEN GROVE BLVD, SUITE 115, GARDEN GROVE (714) 462-1720 ■ WWW.FROZENBAR.NET 


FOOTBALL IS KIND 
OF OUR THING 


Football in the Morning 

Breakfast all day Sundays starting at 9:30 a.m. 

Football in the Evening 

Pigskin Happy Hour menu during Monday & Thursday night games 

Football at the Stadium 

Tailgate with us at home games: slaters5050.com/tailgates 

ORANGE COUNTY LOCATIONS 

Anaheim Hills • Huntington Beach • Lake Forest 

SLATERS5050.COM 



food» 



Rashad Moumneh of Falasophy 


thought luxe loncheras were waning 
around here, but then an acquain¬ 
tance informed me he was about to 
launch one. After years of following 
a career path he wasn’t particularly pas¬ 
sionate about, Rashad Moumneh decided 
to focus on providing flavorful options to 
vegetarians (vegans, too!) with Falasophy. 

OC WEEKLY; Whyfalafels and hummus? 
RASHAD MOUMNEH: I wanted to do a 
vegetarian concept because I felt that, as 
a society, we eat too much meat. I also 
wanted to do something delicious that 
people would crave. Falafel and hummus 
were the perfect intersection of those two 
goals. Historically, falafel was invented 
more than 1,000 years ago by the Copts 
of Egypt to eat during Lent. Falafel is now 
consumed all over the world, not neces¬ 
sarily because they are vegetarian, but 
because they taste amazing. It also helped 
that I knew these two items well and hon¬ 
estly felt we did not have good options for 
them in Southern California. 

Let’s talk about the origin of the name. 

We had been brainstorming names for a 
while when my former co-worker, Mark 
Cuellar, came up with this. It just stuck. 
Next thing you know, we had a whole 
slew of philosophic sayings influenced 
by falafels, and we built the brand around 
them. “Falafel is a serious mental disease,” 
for example, is adapted from Plato. 

Most undervalued ingredient: 

Pomegranate molasses. I love it. We use it 
to marinate the eggplant at Falasophy. 
Favorite places to eat: 

ARC, Playground, Lola Gaspar, Taco Asy¬ 
lum. For trucks, I love Soho Taco; some of 
the best quality tacos out there—not just 
on a food truck. And Dogzilla for some 
serious dogs. 

Best culinary tip for the home cook: 

Make cooking fun. Have some wine or 
drinks while cooking, and use recipes only 


OntheLine 

» ANNE MARIE PANORINGAN 

for guidance. Taste and smell the food as 
you go along, and add your own touch to it. 
One food you can’t live without: 

Labne, a Lebanese version of Greek 
yogurt. I top it with olive oil and zaatar 
and eat it with pita. 

Weirdest thing you’ve ever eaten: 

Processed supermarket food. 

What do you recommend for first-timers? 
Our classic falafel sandwich. Second time, 
get it with the pomegranate eggplant— 
that’s my favorite. 

Weirdest customer request: 

[People] customize their sandwiches, 
pizza and bowls so much that nothing 
seems weird. Similar to ordering a pizza 
and customizing the toppings, we wel¬ 
come it, actually. We let customers create 
whatever they want from any ingredient 
on the menu. 

Culinarily speaking, Orange County has 
the best: 

Hidden gems—restaurants such as ARC 
or Playground, for example. Those places 
rank among the most daring and best 
restaurants, yet I don’t think they get the 
recognition they deserve because they are 
in OC. Had they been in New York or LA, 
they would be international sensations. 
Your best recent food find: 

Green eggs and ham doughnut from 
Sidecar Doughnuts in Costa Mesa. Life 
changer. 

Your earliest food memory: 

My late grandfather in Lebanon asking me 
to come into the kitchen to taste the hum¬ 
mus he prepared in order to tell him if it 
was missing anything or if it needed more 
of an ingredient. 

Visit Falasophy at www.falasophy.com. 














































Ready to be Shaken... 

AND Stirred? 

LBC 

Raise a glass to Long Beach’s Inaugural 
Wine, Beer & Spirits Week! 

September 21 - 27, 2014 

We’re raising the bar for the city’s first-ever Cocktail Week with 
drink specials, food pairings, Scotch tastings and more. 


Belly Up to the Bar at These Participating Venues: 

East Anaheim Street 4th Street’s Retro Row 

Iguana Kelley’s Restauration 

Belmont Shore / Naples / PCH Corridor 

Five O’Clock Wine Bar • Sababa Restaurant & Lounge • Dogz Bar and Grill 
Brix at the Shore • Russo’s Ristorante • The Shore Public House 

Downtown / Waterfront / East Village 

Alegria Cucina Latina • Agave Kitchen & Tequila • The Federal Bar 
The Sky Room • Cafe Sevilla • Gaucho Grill • L’Opera • The Stave 
The Auld Dubliner • BO-beau Rooftap Bar • Hyatt The Pike • District Wine 
Fuego at the Maya • Sip Lounge (at the Renaissance Hotel) • James Republic 

Bixby Knolls / Cal Heights 

Rocks Cocktail Lounge • E.J. Malloy’s • Roxanne’s Lounge 
For offers and events go to www.SipLBC.com 




X c 


Celebrity JT Cruises® 


That's modern luxury. SM 


OFFICIAL GROUND TRANSPORT SPONSOR 
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POWERED BY CO~Op 


LONG BEACH 
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NIGHTLY 


11272 LOS MAMINS BLVO 
LOS SUMITOS. U 90720 
(5(2)430-0213 


S#L 

Ho^dara-fted "Paletas 


Made with natural ingredients and real fruit! 

BOOK US FOR YOUR NEXT 
CATERING EVENT OR FUNDRAISER EVENT. 



Follow us on 

DOE 


www.solpaletas.com 
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v ANAHEIM 


BEST PERUVIAN FOOD 

IN ORANGE COUNTY! 


cVote. fob ua./ 
TINY.CC/PERUVIAN 
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It’s no secret OC Weekly likes to eat. We want to share the love we have for grubbing by 
gifting one lucky winner with a bundle of gift cards from some of our favorite local eateries. 


Slapfish • Avila’s El Ranchito * Nothing Bundt Cakes • Eureka! 


ENTER TO WIN NOW! 
WWW.OCWEEKLY.COM/FREESTUFF 


food» 


Romanian 

Rhapsody 

Icre at Dunarea 


T he first thing I noticed about 
Dunarea was the fusion 
Korean-Italian eatery beside 
it, with its neon sign saying, 
“One Star” next to a cartoon chicken 
wearing a chef’s hat. It’s a peculiar thing 
to pass on the way to a Romanian restau¬ 
rant—unless you’re in Anaheim, the mul- 
ticulti capital of OC. Once you leave the 
glowing bird behind to enter Dunarea, 
there’s a purposeful lack of fanfare. In 
one corner stands a small stage reserved 
for live music on Saturday nights; tables 
are dressed with white cloth. It’s clear 
the large room is made for family get- 
togethers and parties. 

Whenever I’m here, I stuff myself 
with icre, a type of caviar spread made 
with breadcrumbs soaked in milk that 
are mixed with fish roe, mayonnaise, 
onions and lemon. The dish comes in two 
neat rows, with chopped red onion in 
between. There’s also bread to eat with 
it, which you’ll eventually ditch to savor 



EatthisNow 


» CHARISMA MADARANG 

the icre’s full salty, addicting flavor. I just 
wish they served it in bucket loads—I’d 
dive into that stuff as though I were 
Scrooge McDuck in his money pool. 

DUNAREA 

821 N. Euclid Ave , Anaheim, (714) 772-7233; 

www.dunarea.us. 


DrinkoftheWeek 

» ANNE MARIE PANORINGAN 

Soju Key Lime Margarita 
at Urban Seoul 2.0 


T o a student, the term "2.0" might 
mean a "C" grade average; in the 
tech world, it's the second full version of 
something, which is similar to its meaning 
in the context of restaurants, as it refer¬ 
ences the sophomore effort of an estab¬ 
lishment. The opening of the first Urban 
Seoul in Irvine's Diamond Jamboree plaza 
presented the notion that Korean cuisine 
(if we're overanalyzing the name) could be 
more than traditional panchan or hotteok. 
It could be familiar, yet modern. In the 
kitchen of Kacy Jun, we're talking tapas 
and borderless possibilities. 

Seoul's fan base grew beyond the con¬ 
fines of its modest space, so it was time to 
raise it to the next level. The owners not 
only kept the second spot close to home, 
but they secured it in the mother of OC out¬ 
door malls: the Irvine Spectrum. Sheltered 
patio seating and a generous dining room 
gave way to a larger menu selection, with 
elote and Wagyu loco moco skillets ideal 
for sharing. In addition, there's a modest 
beer, wine and sake list, complete with 
a couple of soju-based cocktails. This is 
where we encountered our refresher. 



THE DRINK 

Yokaichi Mugi Soju is the primary compo¬ 
nent in our tall glass of cool. A controversial 
ingredient, this particular Japanese distilled 
spirit is made from a rice barley fermented 
low and slow. Chilled and blended, Urban 
Seoul believes it's the only place in the 
county offering this treat. We were content, 
slurping away at our frosty alternative in this 
oasis of consumerism. 


URBAN SEOUL 2.0 
414 Spectrum Center Dr., Irvine, 
(949) 727-1900; www.urban-seoul.com. 
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0GEHKI SUSHI 


Revolving Sushi Restaurant 

www.genkisushiusa.com 


Actual menu items may look slightly different 
Menu may vary based on market availability. 

714 - 972-4677 

Westfield Main Place (Next to JCPenny) 
2800 N. Main St #1040, Santa Ana 
Mon-Thurs 11AM-9:30PM | Friday 11AM-10PM 
Saturday 11AM-9PM | Sunday 11:30AM-8PM 



This is the most anticipated issue of the year that 
Orange County uses as their guide for who, what 
and where is the best in OC! 




HI-TIME WINE CELLARS 



Whiskey of the Week! 
Whistlepig Single Barrel 
10 year Rye Whiskey 

“ 100 / 100 " 

100 proof, 100 percent Rye 



This single barrel 
(“Big Fat Juicy Pig”) was hand- 
selected by Hi-Time. 

WhistlePig’s Master Distiller, 
Dave Pickerell, a luminary in the 
world of whiskey, is one of the 
nation’s preeminent master dis¬ 
tillers. Before joining WhistlePig, 
Dave spent 14 years as 
Maker’s Mark Master Distiller in 
Loretto, Kentucky. 

Released in 2010, this whiskey 
was awarded Wine Enthusiast 
magazine’s "highest ever” rating 
for rye whiskey: 96 points! 

$63.99 750ml #109470 


250 OGLE STREET - COSTA MESA, CA 949.650.8463 - HITIMEWINE.NET 



Check out the winners picked by OC Weekly’s Edit staff, as 
well as the winners of the Reader’s Poll picked by you! 

CALL 14 . 550.5900 

Special packages and rates available. Reserve your space today. 

ESWEEKLY 
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fillXlllreviews screenings 



COURTESY OF AMPLIFY RELEASING 


And Now for Something 
Completely Similar 

Terry Gilliam’s latest plays like Terry Gilliam’s latest 

BY STEPHANIE ZACHAREK 


erry Gilliam is a gifted, ambi¬ 
tious filmmaker who, sadly, 
may now be more famous 
for being misunderstood and 
underfunded than he is for actually 
making movies. The Zero Theorem isn’t 
likely to reverse that equation. In this 
half-squirrely, half-torpid sci-fi adven¬ 
ture, Christoph Waltz, with a shaved 
head and a face devoid of eyebrows, 
plays Qohen Leth, a lonely, put-upon 
programmer who toils away for a mega¬ 
corporation known as Mancom. Qohen 
is unraveling emotionally. He has been 
waiting for years for a phone call, one 
that he’s sure will magically change his 
life. He’s so obsessed that he puts in a 
request to work from home, so he won’t 
miss it when it comes. After a number 


It riffs on the same old 
Gilliam themes—we’re 
helpless drones in a mad, 
inhospitable world. 

of humiliating medical evaluations and 
an encounter with Mancom’s big cheese 
(Matt Damon), his wish is granted— 
though his immediate boss, scrawny, 
weedy manager-type Joby (David 
Thewlis), essentially punishes him with 
a programming assignment that’s 1,000 
percent impossible. 

There’s lots more, if you can stand 
it, including a whiz-kid computer brat 
who also happens to be the big boss’s 
son (Lucas Hedges) and a Kewpie-doll 


vixen (Melanie Thierry) who has been 
paid off to distract Qohen sexually. 

Tilda Swinton shows up as Dr. Shrink- 
Rom (pretty much the same pinched, 
shrill character she played in Snow- 
piercer), the efficient psychiatrist in 
charge of assessing, though not improv¬ 
ing, Qohen’s mental state. The story 
goes off in a dozen directions, with very 
little in the way of a satisfying or even 
unsatisfying resolution. And it riffs on 
the same old Gilliam-esque themes— 
we’re all just helpless drones in a mad, 
inhospitable world—without adding 
much that’s new. (Gilliam has said The 
Zero Theorem is the final installment in 
a trilogy of dystopian satires, following 
Brazil and Twelve Monkeys.) 

It’s possible, though, that at this point 


nobody goes to a Gilliam movie for the 
story, and that’s probably wise. His 
visual inventiveness is the thing we’re 
all interested in, and The Zero Theorem 
does serve up some wild and wonder¬ 
ful images. Qohen’s home—he explains, 
at one point, that he bought it at fire- 
sale prices—is a former monastery that 
resembles a desiccated Italianate man¬ 
sion, with checkerboard marble floors 
and grand religious paintings dotting 
its vast walls. And in our first glimpse 
of hotshot boss Damon (his character 
goes by the simple and highly descrip¬ 
tive name “Management”), he’s wearing 
a zebra-print suit while reclining in a 
zebra-print chair, an amusing example 
of trompe l’oeil magic. That’s the sort of 
bonkers visual drama at which Gilliam 
excels. Too bad the story tucked around 
all that production design is such a 
futuristic drag. 


THE ZERO THEOREM 
was directed by Terry Gilliam; written by Pat 
Rushin; and stars Christoph Waltz, Melanie 
Thierry, Matt Damon, Lucas Hedges,Tilda 
Swinton, David Thewlis, Sanjeev Bhaskar 
and Peter Stormare. 


















film guide» 


OPENING 

A WALK AMONG THE TOMBSTONES 

They've done it at last: made a Liam 
Neeson-stomps-some-ass flick where, as 
the credits roll, there's more to be glad 
you saw than Neeson himself. Based 
on one of those Lawrence Block novels 
that's pretty smart but also too invested 
in the mechanics of rape and torture, the 
movie's a grim beauty. Writer-director 
Scott Frank has crafted the kind of 
thriller that Neeson's brooding elder- 
toughs have deserved all along, a tense 
and prickly picture more interested in 
shoe-leather investigative work than in 
making a lark of brutal deaths. The case 
Neeson's on is yet another kidnapping, 
this time of the wife of a drug trafficker 
(Dan Stevens) who offers 40 grand to 
Neeson's Matt Scudderto locate the 
perpetrators: goateed white boys, pale as 
the grubs under rocks, played by David 
Harbour and Adam David Thompson. 

Of course, Scudder finds they're up to 
much more than this one abduction, 
and Frank dutifully shows us flashes of 
his heavies engaged in the sexualized 
violence so common to bestselling crime 
novels. He suggests it rather than dwells, 
but what excuse is there for a scene 
of a rapist calmly demanding a woman 
choose which breast he won't slice off, 
especially in a film that otherwise never 
finds time for a woman to have a speak¬ 
ing part? That aside, the movie is rich in 
dark pleasures. Without sacrificing the 
momentum of the crime story, Frank and 
director of photography Mihai M laimare 
Jr, immerse us in long, static shots, 
sharply composed, where we see into 
one hollow of the billions rotted into the 
city—and are left to wonder what out¬ 
side life might be pressing in on Scudder. 
(R) Alan Scherstuhl. Countywide. 

THIS IS WHERE I LEAVE YOU "I've 
spent my whole life playing it safe," 
whines Judd Altman (Jason Bateman), 
the middle-class milquetoast at the 
center of This Is Where I Leave You. 

Yes, well, so has director Shawn Levy, 
but on the basis of his latest vacuous 
trifle he has no apparent intention, as 
Altman does, of effecting a much-needed 
change. Doubtless there are more incom¬ 
petent filmmakers working in Hollywood 
today, but I'm hard-pressed to think 
of a more uninteresting one: Films like 
Date Night and The Internship are feats 
of four-quadrant emptiness. The most 
charitable thing you can say about This Is 
Where I Leave You is that it is resolutely 
innocuous—a nothing of a movie, neu¬ 
tered and sanitary. Its subject, perhaps 
unintentionally, is the inexhaustible 
narcissism of affluent white people, who 
here mope and moan their way through 
various break-ups and infidelities. Rich 
people, the film suggests, suffer the same 
indignities in romance as the rest of us. 
Fair enough, but you may find it more 
difficult to extend your sympathies to 
Bateman's heartbroken cuckold when he 
begins cruising through the suburbs in 
his luxury convertible. Perhaps it's unfair 
to criticize This Is Where I Leave You for 
being too narrow in its conception of the 
world—one milieu is not inherently less 
valuable as a subject than any other, 
after all, and Levy is welcome to make 
films about whomever he prefers. But 
Consider Martin Amis' bafflement at the 
success of Four Weddings and a Funeral. 
"I can see that the upper classes might 
enjoy watching the upper classes 



E/theskeletontwir 


skeletontwinsmovU 


portrayed with such whimsical fond¬ 
ness," he wrote in the New Yorker. "But 
why should it appeal to four hundred 
berks from Hendon?" (R) Calum Marsh. 
Countywide. 

TUSK If you can squeeze past Tusk's 
excess blubber, it's easy to see that Kevin 
Smith—who enjoys a large online fan 
base, thanks in part to the podcast he 
does with longtime collaborator Scott 
Mosier—recognizes that the internet 
has opened up new channels for bad 
behavior and callousness. Tusk works 
hard, too hard, to be out-there: It wears 
its ambitions to become a midnight movie 
classic right there on its fat flipper. But 
there's something mournful beneath 
all its bluster. Tusk was inspired by a 
seemingly random news item that Smith 
first brought to light on the podcast: A 
homeowner had posted a notice offering 
free lodging to some lucky individual, 
with one catch: Said tenant would be 
required, now and then, to dress up as a 
walrus. Smith has taken this little squib 
and fleshed it out into a rambling tale of 
obsession and madness. Los Angeles- 
based Wallace (Justin Long) and Teddy 
(Haley Joel Osment) host a popular pod¬ 
cast. Intrigued by a handwritten notice 
he spots in the men's room of a pub, 
Wallace ends up trekking out to Middle 
of Nowhere, Manitoba, to meet eccen¬ 
tric, crusty, wheelchair-bound former 
seaman Howard Howe (Michael Parks). 
At first Wallace is amused by Howe's 
Moby Dick-sized seafaring whoppers. 
Then, after imbibing too much spiked 
tea, he awakens to discover... Let's just 
say that if you're the least bit squeamish, 
you should have some idea of the mild 
ewkiness you're in for, though Smith, to 
his credit, doesn't have much of a taste 
for torture gross-outs. Wallace becomes 
a blob of a movie centerpiece, an idea in 
search of a film worthy of him. Tusk isn't 
quite it. (R) Stephanie Zacharek. AMC 
Marina Pacifica 12, Long Beach. 

THE ZERO THEOREM See "And Now for 
Something Completely Similar," page 30. 

ONGOING 

CANTINFLAS While Cantinflas the man 
was famous for irreverent, improvisatory 
comedy, Cantinflas the film is an uncriti¬ 
cal, stiff biopic. The only thing memorable 
about the film's depiction of Mexican 
movie star Mario "Cantinflas" Moreno's 
rise to mega-popularity is its bifurcated 
plot. Cantinflas begins in 1955 with the 
story of would-be Hollywood producer 
Michael Todd (Michael Imperioli) and 
his struggle to bankroll an adaptation of 
Around the World in 80 Days. Michael's 
search for international stars leads to a 
series of decades-spanning flashbacks 
revealing how young Moreno (Oscar 
Jaenada) transformed into the performer 
who saved Todd's film. Todd's half of 
Cantinflas\s consistently unbearable, 
since so much of it relies on view¬ 
ers' ingrained hatred of Maurice (J.C. 
Montes-Roldan), Michael's cartoonishly 
haughty, effete (read: French) business 
partner. But Jaenada is pleasant enough 
to salvage the first half of Moreno's story, 
which focuses on his many triumphs 
over know-nothing detractors, like rival 
Manuel Medel (Esteban Soberanes). 
Sadly, Jaenada's not strong enough 
to carry Cantinflas once Moreno is 
famous—the film considers the star's 
accomplishments self-evident. He's 
treated like a saint for demanding a 


stronger actors' union, but we never 
learn why he cares about the union, out¬ 
side of a screaming match with a corrupt 
politician. Worse still, Moreno's instantly 
forgiven for cheating on wife Valentina 
(Use Salas) even after he bathetically 
stands outside during a thunderstorm 
and cries upon learning she's infertile. By 
ignoring Moreno's wise-ass charms, and 
over-praising his appeal as an irrepress¬ 
ible underdog, Cantinflas wears viewers 
down with earnest hero worship. (PG) 
Simon Abrams. Countywide. 

THE DROP The Drop, the richly textured, 
beautifully acted film collaboration 
between Belgian director Michael R. 
Roskam ( Bullhead) and novelist-turned- 
screenwriter Dennis Lehane (Mystic 
Fliver), takes place in the present, but 
its heart lies in the noirish past of both 
movies and literature. In that shadowy 
realm, tough guys are endlessly quotable, 
and most everyone—even the hero—is 
holding tight to a terrible secret. Actually, 
the dark, hooded eyes of The Drop's 
Bob Saginowski (Tom Hardy) may not be 
hiding a secret—he might just be lonely. 
Bob lives alone in his dead mother's 
house and tends bar at night at Cousin 
Marv's, the Brooklyn dive owned by 
his actual cousin Marv (the late James 
Gandolfini). The neighborhood loan shark, 
Marv once ruled his narrow stretch of the 
world, only to have his power snatched 
from under him by gangsters who came 
from nowhere—well, Chechnya—and 
took over. In the parlance of the neigh¬ 
borhood, Marv "blinked." When two men 
hold up the bar, the obscenely confident 
Chechen kingpin, Chovka (Michael 
Aronov), expects Marv, and by extension 
Bob, to find the culprits and get back the 
money. Roskam, making only his second 
feature film, and his first in English, dis¬ 
plays remarkable assurance, with both 
the actors and the film's very American 
setting. He creates an escalating sense 
of dread, tinged with Lehane's brand of 
mordant humor. Gandolfini's performance 
might bring him posthumous awards, 


INTENSE AND FASCNATNG 


TAKES UNFORESEEN TURNS EVEN 
THE BEST OF NOVELISTS WOULD 
HAVE TROUBLE IMAGINING." 

-KENNETH TURAN, LOS ANGELES TIMES 


A FILM BY 

NADAV 

SCHIRMAN 


STARTS FRIDAY, SEPTEMBER 19 

IRVINE 

Edwards Westpark 8 (800) FANDANGO 144# 
Daily: 12:10 *2:40 *5:00 *7:20 *9:40 


but the actor would surely be happier 
in the knowledge that Marv is going to 
live on, long past awards season, and 
long past the theatrical run of The Drop. 
Great actors live on in the movies, but 
they also live on in us. (R) Chuck Wilson. 
Countywide. 

THE IDENTICAL The Identical is Elvis 
slash fiction that could have been writ¬ 
ten by a spinster church organist. Its 
premise is intriguing: What if Jesse 
Presley, Elvis' twin brother who was 
stillborn at birth, was in fact secretly 
given to a traveling minister (Ray Liotta)? 
What happens next is shocking only in 
its banality. The adopted child (Noah 
Urrea in his youth, Blake Rayne as an 
adult) grows up to be a very nice boy. 
Somebody give this movie a peanut 
butter and bacon sandwich. Of course, 
director Dustin Marcellino can't come out 
and say The Identical is about The King. 
Here, the rocker has been redubbed 
Drexel Hemsley. He's called The Dream 


rather than The King, which is still 
cooler than his long lost brother, whom 
Liotta's preacher man christens Ryan. 
That's where the feint ends. In real life 
star Blake Rayne is a professional Elvis 
impersonator in Nashville. Rayne fits the 
film, which is itself a cardboard cutout 
of a movie. All the rough edges of Elvis' 
life have been smoothed, but there's 
plenty of religion. Instead of making 
Rayne suffer a tricky double role, the film 
shoves Drexel in the background. This is 
Ryan's story, and Ryan is boring. He and 
his drummer Dino (Seth Green) play a 
handful of shows and then notice that his 
doppelganger Drexel is burning up the 
charts. They look alike, sound alike, and 
both sing songs about boogie-woogie. 
Nothing much happens, other than that. 
The script is credited to Howard Klausner 
(Space Cowboys ) but there's a more 
powerful narrator calling the shots: God. 
But, frankly, God makes a terrible screen¬ 
writer. (PG) Amy Nicholson. Countywide. 


hader kristen wiig 


SbeiNVur |]ork $imes 


-CRITICS’ PICK- 


“smart really funny. 

kristen wiig and bill hader are fantastic, 
their chemistry is infectious.” Entertain “‘ 


“bill hader and kristen wiig are 

effing uproarious! the comic and dramatic 
range of their performances will blow you away!” 

TtylingStotie 


“what a joy it is to watch these two! 

kristen wiig gives the most impressive performance 

of her career, and bill hader is equally good.” 

Chicago 1 Sun-Times 


hader and kristen wiig are 

Aki) magic together,” 


CERT FI 


DFRESH 


LIONSGATE* ^ duplass 

Sill fD SOME SEXUALITY brothers 

IV AND DRUG USE Deductions 


select engagements start friday, September 19 


IRVINE LAGUNA NIGUEL NEWPORT BEACH 

Edwards University Town Center 6 Regency Directors Cut Cinema Edwards Island Cinema 
(800) FANDANGO #143 at Rancho Niguel (949) 831 -0446 (800) FANDANGO #151 

CHECK DIRECTORIES FOR SHOWTIMES • NO PASSES ACCEPTED 


CONTENTS THE COUNTY FEATURE CALENDAR FOOD Ildll'JI CULTURE MUSIC CLASSIFIEDS SEPTEMBER 19-25, 2014 
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Clll I tllirG»art stage style 


Little Drop of Magic 

Tom Waits and Teller team up for a fabulous version of The Tempest 

BY JOEL BEERS 



M aybe it’s a sign of the apoca¬ 
lypse, a realization that as 
the world grows smaller 
in terms of connectivity, 
it appears to be fracturing in real space 
everywhere, or just simple coincidence, 
but damn if there aren’t a shitload of the¬ 
aters mounting William Shakespeare’s The 
Tempest these days. It’s currently playing 
at the Oregon Shakespeare Festival, at Los 
Angeles’ well-respected 
classical theater A Noise 
Within, and at San Diego’s 
Old Globe Theatre. And it’s 
not limited to professional 
heavyweight companies: It 
ran at the Mysterium The¬ 
ater in Santa Ana in August. 

But it’s doubtful that 
any past or future produc¬ 
tion can match the intense 
spectacle of The Tempest 
that has crossed the coun¬ 
try this year, beginning in 
Las Vegas, moving to Bos¬ 
ton’s American Repertory 
Theater (ART) and now 
captivating Orange County 
audiences at South Coast 
Repertory. Then again, 
when you meld the magical 
talents of Teller (of Penn 
and Teller), the music of 
Tom Waits and choreog¬ 
raphy from the acclaimed 
modern-dance company 
Pilobolus, you’ve broken 
from the pack just in terms 
of cache. 

What’s most remark¬ 
able about this show is that 
the astonishing illusions, 

Waits’ gritty, Americana- 
steeped tunes and the trav¬ 
eling-tent-show feel of the 
production in no way gets 
in the way of Shakespeare’s tale. Rarely is a 
Tempest this clear and faithful to the script, 
while also so fresh and contemporary. 
Which sounds weird, as the script is 400 
years old and the production’s costumes, 
set and ambiance resemble a traveling car¬ 
nival show a la Springsteen’s Wild Billy’s 
Circus Song. 

But the alchemy of the very old with the 
kind of old, created by modern artists at the 
top of their respective games, makes this 
production novel, absorbing and frequently 
jaw-dropping. This easily could have been 
a Vegas-style magic show, with the script 
as mere fodder to wheel out illusions and 
tricks. That this one, with all its fascinating 
bells and whistles, still tells the Bard’s story 
well is simply stupendous. 


Teller’s illusions get the most press, and 
that’s no surprise: They’re mind-blowing. 
Teller, who adapted and directed the piece 
with Aaron Posner, incorporates both stage 
and parlor magic into the show, including 
sleight of hand, levitation and card tricks. 
Bodies float, shit disappears or is trans¬ 
formed, inanimate objects take on a life of 
their own, and one illusion that features 
the character of Ariel corkscrewed in a 


DEBORA ROBINSON /SCR 

wooden crate has to be seen to be believed. 

And then you still won’t believe what you 
just fucking saw. 

Waits and his longtime collaborator, 

Kathleen Brennan, weren’t personally 
involved with the show, but they granted 
their permission for some of their vast 
catalog to be used. The songs, expertly per¬ 
formed by musicians on roots instruments 
including standup bass, accordion and a 
crazy assortment of percussive devices, 
don’t move the story along, per se, but they 
do comment on what’s happening and lend 
a gritty, hobo-esque aura to the proceed¬ 
ings. Special mention must be made of the 
two female singers, Miche Braden and Liz 
Filios, who bring prodigious acting talents 
to their soaring voices. Cumulatively, the 


ensemble is less musical underscoring than 
some kind of primeval energy, an edgy, 
threatening force that is both separate and 
intimately entwined with the characters. 

Much of the cast is directly imported 
from the ART show, which ran earlier this 
summer. As such, they have had months 
to refine their roles, and it shows. Nate 
Dendy is an exceptional Ariel; all-too-often, 
Prospero’s magical henchman is cast as a 
spritely, fetching female, but 
Dendy’s white-chalk make¬ 
up and grace make his Ariel 
every bit as imposing as his 
bellowing master. Eric His- 
som’s fourth-wall-breaking, 
drunken minstrel Stephano 
and the two-headed beast of 
Caliban, portrayed by Zach¬ 
ary Eisenstat and Manelich 
Minniefee, who caterwaul 
like some kind of human see¬ 
saw, are also spectacular. 

Tom Nelis’ Prospero 
looks the part in his dingy, 
ringmaster garb and is both 
terrifying and sympathetic. 
But the play loses its gusto 
in the scenes between he 
and his daughter, Miranda 
(a likeable Charlotte Gra¬ 
ham). It’s less the fault of the 
actors than the fact that this 
is where most of the play’s 
exposition comes into play. 
In a show so awash in imag¬ 
ery, sound and movement- 
all of which illuminates or 
accents the dialogue—these 
mostly static scenes don’t 
serve as a break from the 
sensory stimulation as much 
as they feel flat. 

The Tempest has been 
analyzed to death over the 
years, and while some might 
spend some time looking for an intellectual 
point in this production that illustrates 
some of Shakespeare’s themes, this show 
is really about magic: the magic of explora¬ 
tion and discovery, the magic of illusion 
and deception, the magic of love and loss. 
It’s not hard to think that if Shakespeare’s 
remains were exhumed from the earth and 
he had a front-row seat to this Tempest, 
he’d be the first to rise on his wobbly ash- 
legs and offer a standing ovation. 


THE TEMPEST 
at South Coast Repertory, 655 Town Center 
Dr., Costa Mesa, (714) 708-5555; www.scr. 
org.Tues.-Wed., 7:30 p.m.;Thurs.-Fri., 8 p.m.; 
Sat., 2:30 & 8 p.m.; Sun., 2:30 & 7:30 p.m. 

Through Sept. 28. $25-$84. 
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»LP HASTINGS 

Fall Fashion? 
What’s Fall? 

I ts mid-September. You thought you'd 
be wearing tights, snuggling in a scarf 
and drinking a hot pumpkin latte. Even if 
you're not that dumb, maybe you hoped, 
just hoped, for 80-degree weather 
instead of 106. Maybe you could wear 
that scarf at nighttime and sip that latte 
after 8 p.m. 

You were wrong. We were all wrong. 
Orange County girls don't get to pull 
out their favorite knee-high boots this 
year. Instead, peacoats will defy their 
classification as timeless, and the idea 
of wearing a turtleneck will be sicken¬ 
ing. Our endless summer has become 
a curse. But we can try to live in igno¬ 
rance when it comes to fall fashion. The 
cozy house coat, knit pants and cocoon 
fur jackets are not going to work this 
year, but there are a few items ladies 
can don and be up-to-date while skip¬ 
ping the heatstroke. 

Mod Mini-Dresses and -Skirts: Short 
'60s tank-top dresses and mini-skirts 
in bright colors are a go, but you might 
want to avoid actual vintage. Don't let 
the air conditioning fool you as you're 
getting dressed: Wearing polyester and 
vinyl in this heat is a terrible idea. 
Cowgirl: Cowboys and -girls were so 
hot and still looked cool! Shade your 
scalp with a 10-gallon hat, soak up sweat 
with a dainty handkerchief around your 
neck, and embellish an airy cotton dress 
with a Texas-sized belt buckle. 

Sneakers: Who knows where the pow¬ 
ers that be come up with these ideas, but 
sneakers of all breeds are in for fall— 
even the ugly ones, which comprise 
about 90 percent of the species. They 
won't beat sandals, but you can wear a 
breathable pair at nighttime and feel as if 
you tried a little. 

LPHASTINGS@OCWEEKLY.COM 


Follow me on Instagram: @lp_hastings. 
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CITY NATIONAL 

GROVE 

OF ANAHEIM 

714.712.2700 2200 E. Katella Ave. citynationalgroveofanaheim.com 



JIM JEFFERIES 

[W STREAMING 

AW I Saturday. 
IP September 20 




uesday, September 30 


Craig 

Ferguson , 

^ Jr 

v f 

Saturday, October 25 


1 

Sunday, November 2 




Presented bv the Mercedes-Benz Dealers of Southern California 
(Jy Mercedes-Benz A*A ti cketmaster com f|| 


THE 

Gl ASS HOUSE 

200 W. 2ND STREET POMONA, CA 91766 
WWW.THEGLASSHOUSE.US // (909) 865-3802 



9/19TheAquabats 

9/24 Bad Rabbits 

9/26 Temples (presented by Viva!) 

10/1 The War On Drugs (presented by KCRW) 

10/2 Jacob Whitesides 
10/4 Bombay Bicycle Club 
10/5 Aaron Behrens & the Midnight Stroll 
10/9 Black Joe Lewis 
10/10 Twin Shadow 

10/15 Turquoise Jeep (in the Blue Room) 

10/16 The Maine 

10/17Combichrist 

10/18 Bom of Osiris 

10/19 Chastity Belt (at Acerogami) 

10/20 Gramatik (presented by Goldenvoice & LED) 
10/23 Gary Numan 
10/25 Three Bad Jacks 
10/26 Mineral 

10/27 Tycho (presented by FYF) 

10/28 St. Lucia 

10/29 Bam Margera & F**k Face Unstoppable 



@theglasshousepomona 

@glasshouserecordstore 

@acerogamilounge 


/theglasshouseconcerthall 

/glasshouserecordstore 


/theglasshouse 



HOUSEOFBLUES.COM/ANAHEIM 


ANAHEIM 





PERFORMING THEIR DEOUT ALBUM 
LIVE IN ITS ENTIRETY 
DARLING PARADE 
THE NORTH FIRST DECREE 

SEPTEMBER 22 


LIVE MUSIC BY , <•>... 

young dubliners 

tfflHSHcuLcutns KING WASHINGTON 

Q&kca ^xeen! 

FRIDAY, SEPTEMBER 19 

PARTY STARTS: 6PM I SHOW STARTS: 8PM 


JUSTIN 

NOZUKA 


OCT 15 


Renegades o£ Rhythm 

DJ Shadow O Cut Chemist 
play 

Afrika Bambaataa 

OCTOBER 2 


KODALINE 

WITH SPECIAL GUEST 

BIRDS0FT0KY0 


COMING SOON 


9/24 

BONFIRE-TRIBUTETO EARLY 

10/4 

KINGDOM 


AC/DC 

10/5 

WE ARE MACHINES 

9/26 

SUPER DIAMOND-TRIBUTETO 

10/10 

ANBERLIN - SOLD OUT 


NEIL DIAMOND 

10/11 

THE PRETTY RECKLESS 

9/30 

THE ORIGINALITES, KINGSTON 

10/14 

NE-YO- SOLD OUT 


A GO GO, MEET ME ATTHE PUB, 
OKT & MORE 

10/16 

APPETITE 4 DESTRUCTION 



citi i=3 


1530 S. DISNEYLAND DR. IN THE DOWNTOWN DISNEY® DISTRICT 

FOR INFO &TIX 714.778.BLUE HOUSEOFBLUES.COM/ANAHEIM 

Shows are all ages and standing room only unless otherwise noted. Show dates and times are subject to change. 
Tickets subject to all applicable facility fees and service charges. Applicable fees and charges apply to all ticket sales. 
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milSlOlartists sounds shows 


Fat Bottom Girls 

Lemur Music proves there’s still nothing sexier than an upright bass 

BY KYLE CAVANESS 



+ # ■ I eople want to come in 

and play the basses,” 
says Toni Buffa. “I hear 
this over and over; they 
say, Tve always wanted to come’ or, ‘This 
is the shop! I’ve always imagined what it 
looked like.’” 

And who can blame people? A mecca for 
musicians, Lemur Music is tucked away in 
an unassuming shopping center in down¬ 
town San Juan Capistrano, just two blocks 
from the train station. Known only to a 
select few, the premier upright bass shop is 
celebrating 50 years of operation, beckoning 
bassists from far and wide to take a pilgrim¬ 
age to the shop’s legendary showroom and 
try out the massive instruments on display. 

Players of the upright bass—a.k.a. the 
standup bass or double bass—know Lemur 
as the gold standard for the instrument in 
the western U.S. The company provides 
basses, bows, amplifiers and accessories to a 
worldwide clientele. 

“When we took over the business in ’95, 
it was the beginning of what I would call 
a golden age of bass,” says Buffa, who has 
run Lemur Music since she and her late 
husband, Jerry, purchased the company. “It 
was just booming—our business tripled in 
less than two years.” 

Adds staffer Miguel Gonzalez, “It’s a 
destination spot for all upright bass play¬ 
ers. People come visit us from all over the 
world—they’ll be on vacation in Vegas, and 
[they] make the four-hour drive just to 
come and hang out on the showroom floor 
and play some of the basses we have here.” 

The elite pedigree of Lemur’s product 
line requires a high level of maintenance, 
which the staff luthiers provide on a daily 
basis. Each instrument is finely tuned (pun 
intended—sorry, not sorry) to the genre 
of music the bass will be used for, from 



orchestra and opera to jazz, rockabilly, 
Americana and folk. The basses are specific 
to each individual player’s height, hands 
and playing style. 

“One-third of our business is the repair 
and restoration shop. When we buy basses, 
they come partially assembled, and we do 
all the finish work here to get them put 
together and set up to be played,” Buffa 
says. Turns out there’s also a lot of regu¬ 
lar maintenance involved. As an acoustic 
stringed instrument of the violin family, 
a bass is not glued the way a guitar is. It’s 
meant to come apart, to last for a long time 
and to be repaired. “And the older they are, 
the better they sound,” Buffa says. 

The owner’s connection to her custom¬ 
ers and the bass community is downright 
familial. Keeping up with new bass mak¬ 
ers—including Orange County’s Blast Cult— 
and other industry innovations is a major 
responsibility, one that Buffa doesn’t take 
lightly, as staying on top of the needs of play¬ 
ers worldwide keeps the staff informed and 
engaged. Last year, Lemur shipped products 
from San Juan Capistrano to all 50 states 
and 38 countries; its clients range from 
local high school bands to Orange County’s 
Pacific Symphony and the LA Philharmonic. 

“The music industry in particular is 
very relationship-driven. So many busi¬ 
nesses, especially in Europe and even 


retail businesses in the United States, are 
multigenerational,” Buffa says. “You build 
relationships, which you might inherit 
and pass along to your children or the next 
owner. We consider ourselves really well- 
integrated in the bass community.” 

Not only does Lemur maintain one of the 
world’s largest collections of sheet music 
for upright bass, but its showroom hosts 
monthly clinics and “Meet the Maker” 
events, which highlight bass makers from 
all over the globe. In January, just in time 
for the National Association of Music Mer¬ 
chants (NAMM) trade show, Lemur will 
showcase Roland Wilfer, a fourth-gener¬ 
ation master bass builder from Germany. 
And the company has been known to take 
its show on the road as a regular participant 
in the International Society of Bassists’ 
biennial weeklong convention, scheduled 
for June 2015 at Colorado State University. 

Keeping the customers happy in a field 
as exacting as the upright bass is a huge 
part of Lemur’s mission. “I want [Lemur] 
to be everything that I would want to 
walk into a business and get, which means 
white-glove, Rolls Royce service,” Buffa 
says. “If you have a broken string and you’re 
in London, I’ll have you [a new] one tomor¬ 
row. ... That’s part of what keeps me inter¬ 
ested after 20-plus years—the variety of 
services, the variety of encounters we have 


with our customers.” 

Lemur’s concern for the real-world tra¬ 
vails of the touring musician led to the cre¬ 
ation of a road case and rental bass called 
the FlyAway, a customized package that 
allows players to travel easily without rais¬ 
ing the hackles of the TSA every time they 
board a plane. 

“The FlyAway bass is the most impor¬ 
tant product we’ve developed in the past 
five years,” Buffa says. “It fits in the back of 
a taxicab.” 

The FlyAway model is an easily portable 
bass that can be disassembled and placed 
into an airline-safe case. Lemur engineers 
are able to turn any bass into a FlyAway. 
“The airlines are not easy to deal with when 
you’re traveling with something 7 feet tall in 
a case,” Buffa says. 

In a music scene increasingly dominated 
by DJs and digital samples, the Lemur team 
is confident that walking into a room with a 
monstrous upright bass will continue to be 
the ultimate showstopper. 

“It’s just the sexiest thing you’ve ever 
seen,” Buffa says. 


LEMUR MUSIC 

32238 Paseo Adelanto, Ste. B, San Juan 
Capistrano, (800) 246-2277; 
www.lemurmusic.com. 






















THIS WEEKEND! 




JANE’S ADDICTION 
EMPIRE OF THE SUN 


FAILURE II DESTRUCTO II COLD WAR KIDS 
MAYER HAWTHORNE II I RATION II ttt 
TOVE LO II DJ QUIK II BUN B II RIFF RAFF 

KILLER MIKE II DIZZY WRIGHT II N.O.R.E. 
IAMSU II ZION I II POS II RA THE RUGGED MAN 
PROPAGANDA II MOD SUN II BIG DATA 

THE BIRDS OF SATAN II BIG FREEDIA II BEWARE OF DARKNESS 
NIGHTMARE AND THE CAT II NOSTALGHIA II FENECH-SOLER II SAY SAY 
THE KILLING LIGHTS II LA GUNS II BREAK SCIENCE & MORE 


SEPTEMBER 20&21 


GET TICKETS AT SSMF.COM 
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TO VIEW THE ZONE PAGES FOR 
YOUR AREA, PLEASE FLIP TO 
THE BACK OF THIS BOOK. 
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music » 



Back on Patrol 

Interpol return to an indie rock world 
that desperately needs them 

BY DANIEL KOHN 


B ands who reunite, whether it’s 
for one night or 100 more, are 
used to hearing a specific type 
of roar. For Interpol at FYF last 
month, that moment was the deafening 
squall that followed the tight opening notes 
of “Slowhands” at the very end of their set. 
The massive 2004 hit was many people’s 
introduction to the band’s mechanic, four- 
on-the-floor dance rock, and 10 years later, 
it proved to still be potent. Facing an ocean 
of sunburned festivalgoers, Paul Banks, 
Sam Fogarino and Dan Kessler manned 
their instruments as though they were 
sharp-dressed (in black shirts and suit 
jackets), unshakable robots. It was a true, 
fashionable return to form. 

Along with fellow New Yorkers the 
Strokes, the National and the Yeah Yeah 
Yeahs, Interpol helped to usher in the 
post-punk, indie-rock era of the early 
aughts. Their first two albums, Turn On 
the Bright Lights and Antics, propelled the 
band from a local favorite to a critical and 
commercial success. 

Before the band toured behind their self- 
titled third album in 2010, longtime bassist 
Carlos Dengler (a.k.a. Carlos D.) left the 
group. Despite this, Interpol spent the bet¬ 
ter part of the next two years on the road, 
including opening the final legs of U2’s 360 
tour. After that, Interpol announced they 
were going on hiatus. Rumors of acrimony 
swirled around, but the group insisted that 
it was just a break, not a break up. 

The downtime served the band well. 
Each member worked on his respective 
solo project, which, Kessler argues, made 
them collectively sharper and refocused. 

“We played more than 200 shows, 
and we wanted to do our own thing for a 
while,” Kessler says. “We knew we were 
going to get back together and do stuff, but 
we didn’t want to force another album. We 


wanted there to be room for new experi¬ 
ences to come into play, and we wanted to 
get back together when we felt like we had 
something to say.” 

The writing and recording of the spar- 
kly El Pintor, their fifth full-length, went 
smoothly, with Banks taking over for 
Dengler. Within three days of huddling up 
to work on material, the band’s old magic 
swiftly returned. 

After putting the finishing touches on 
the album, Interpol were ready to hit the 
road again. Since March, the band have 
zigzagged the globe, mixing multiple fes¬ 
tival appearances with headlining shows. 
Unlike groups who either reluctantly or 
won’t play songs from their catalog, Inter¬ 
pol are just as excited to play songs from 
the old albums as they are the new one. 

“When we play those songs, they don’t 
feel old to me at all,” Kessler says. “I really 
like playing them, and between everything 
we’ve done, it’s hard to believe it’s been 
over a decade since they were first written 
and recorded.” 

Even though Interpol’s schedule is going 
to be busy for the next year, the guitarist 
maintains the band has no intention of 
breaking up, even if they do take another 
break after this tour cycle. 

‘You can’t treat this like a job, I never 
have and never want to,” Kessler says. “I 
won’t do this just to do this. When a band 
gets together [to make an album], it should 
be the reason why you got together in the 
first place. Making a record isn’t something 
you have to do, it’s something you want to 
do, and we’re happy doing it.” 


INTERPOL 

perform at the Fox Theater Pomona, 301 S. 
Garey Ave., Pomona, (877) 283-6976; www. 
foxpomona.com. Mon., 8:30 p.m. $35-$45. 



BOTTOMS UP 

BIKINI SPORTS BAR #3 

WATCH 

FOOTBALL 

HERE 

DRAFT BEERS • WINE • MARGARITAS 
POOL LEAGUES • BIKINI DANCERS 



APPLY TO SHOWCASE 

The application fee is $45 and all applications must be submitted no later than 
the final deadline of October 10, 2014. 

REGISTER TO ATTEND 

Go to sxsw.com/attend now to take advantage of current registration discounts 
and to get your hotel. Next discount deadline September 12, 2014. 

ADVERTISE I MARKET I EXHIBIT 

sxsw.com/marketing 

EXPERIENCE MORE 

Visit us at: youtube.com/sxsw 


Brought to you by: 

IITP ^ sonic bids esurance 
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m 1,0/5 

CARBON LEAF 


THE COACH HOUSE 

www.thecoachhouse.com 


TICKETS and DINNER RESERVATIONS: 949-496-8930 
9/18 AARON CARTER 
LARRY CARLTON 
VENICE 

MARK HUMMEL w/Little 
Charlie & Anson Funderburgh 

TAB BENOIT 
THE ENGLISH BEAT 
TREVOR HALL / 

Mike Love 
EASY STAR ALL 
STARS 
ABC 

LEE DEWYZE 
CARBON LEAF 
LIVING COLOUR 
DAVID WILCOX 
10/10 THE FABULOUS 
THUNDERBIRDS 
10/11 MISSING PERSONS 
10/16 ASIA (John Wetton, 

Carl Palmer, Geoff 
Downes, Sam Coulson) 

10/17 SMOOTH SOUNDS OF 

SANTANA/ Creedence Relived 
DISHWALLA / STROKE 9 
MICHAEL LEE FIRKINS 
THE DAN BAND 
WHICH ONE’S PINK? 



f §?20 

VENICE 


10/18 

10/23 

10/24 

10/25 




LEON RUSSELL 
DREAD ZEPPELIN 
BOINGO DANCE 
PARTY 

ORANGE COUNTY’S 
FUNNIEST HOUSEWIVES 
BERLIN 
EDDIE MONEY 
MARSHALL TUCKER 
BAND / Pegi Young 
TOAD THE WET 
SPROCKET 
RICHIE KOTZEN 
TODD RUNDGREN 
WILD CHILD 
CHRISTMAS with 
THE CELTS 
A JOHN WATERS 
CHRISTMAS 

UPCOMING SHOWS 



. 10/18 
DISHWALLA 



ffH E DAN BAND, 



lO/Sfc* - 


ZEPPELIN 


^4 


12/5 

TYRONE WELLS: 

A Mostly Christmas Show 

1/10 

BEATLES vs STONES 

- A MUSICAL SHOOT OUT 

12/6 

AMERICA 

1/15 

MARC COHN 

12/11 

HOWIE DAY 

1/16 

DESPERADO 

12/14 

JOHNETTE 

1/17 

DAVID LINDLEY 


NAPOLITANO 

1/25 

SPENCER DAY 


(of Concrete Blonde) 

1/31 

LED ZEPAGAIN 

12/19 

GARY HO HO HOEY 

2/13 

OTTMAR LIEBERT & 

12/20 

WHO’S BAD 


LUNA NEGRA 


(Michael Jackson Tribute) 

2/14 

OTTMAR LIEBERT & 

12/27 

DONAVON 


LUNA NEGRA 


FRANKENREITER 

3/7 

Y&T 

1/2 

CASH’D OUT 

3/8 

JUDY COLLINS 


ticketyeb 866.468.3399j 33157 Camino Capistrano \ San Juan Capistrano 
Like Us on facebook. com/coachhouseconcerthall \ follow us on Twitter @coach_house 
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Unafraid to 
Get Ugly 


RULES OF ATTRACTION 

perform with Far From Frequency and 
the Fisters at Hogue Barmichael's, 3950 
Campus Dr., Newport Beach, (949) 261-6270; 
facebook.com/hoguebarmichaels. Fri., 
8 p.m. $6. All ages. 
For more info on Rules of Attraction, 
visit facebook.com/rulesofattractionofficial. 

A rattle comes from the glass back door of 
TK Burger in Costa Mesa. Outside, a few 
cute teenage girls in short shorts and snug tank 
tops pull on the handle and stare inside like lost 
puppy dogs. During the lunch rush, they're the 
third or fourth group to try to get in through the 
locked door; on the other side of the restaurant, 
the front door is wide open. All the unfortunate 
schlubs who tried the handle before them got 
cold shoulders and smirks from patrons inside. 
But not these ladies. Within a few seconds, some 
tan surfer dude wearing flip-flops and a toothy 
grin trots over and opens it for them. 

Alex Vincent observes the scene from a 
nearby booth. Watching this cliche act of chivalry 
between chomps of a juicy cheeseburger, he 
sighs a little and shakes his head, which is sport¬ 
ing a black-and-white admiral's cap with gold trim. 

"You see that?" he asks under his breath, his 
eyes motioning toward the door. "There's a good 
example for you: No one ever ignores pretty girls." 

It's that kind of double standard regarding 
society's obsession with beauty that stokes Vin¬ 
cent's ire. 

Combining hardcore aggression, orchestral 
layers, dark imagery and creepy surf tone guitar, 
his band, appropriately named Rules of Attrac¬ 
tion, create a platypus of sounds that's unattract¬ 
ive on paper. Some of it sounds borrowed from 
his previous band, horror punk outfit Something 
Horrible (also featured in Locals Only). Vincent 
says the new sound has a dark tone, but with an 
aesthetic that feels more complex than the desire 
to scream his lungs out onstage and scare the 
shit out of people, even though he still likes doing 
that. At the very least, listening to the lyrics of the 
song "Monsters Like Us" might make you think 


LocalsOnly 

» NATE JACKSON 


twice before snapping your next selfie in the 
bathroom: "All that we try to re-create becomes 
grotesque in our hands/Monsters like us adapt to 
our skin, but beauty is high in demand." 

"The point of this band was not to try to tell 
everyone that I'm doing something new," Vincent 
says. "But the only way to really do anything new 
is to culminate old pieces and put them together 
in a shape that hasn't been done before." 

Raised in South County, the acerbic front man 
has a chip on his shoulder, as there aren't many 
venues that would let Vincent vent his guttural 
diatribes against superficiality or endure the pro¬ 
gressive, punk-fueled sounds of his fiery band, 
which includes Aaron Jarvis and Nathan Velez. 

Though they are still in their infancy, Vin¬ 
cent says he's been polishing, reworking and 
re-writing the songs on their forthcoming, as- 
yet-untitled EP for about a year. He has been 
finding ways to expand on the DNA of all of his 
old bands, he says, to make these new works as 
perfect as possible. 

"The whole concept of our EP is a decon¬ 
struction of vanity and superficiality," Vincent 
says. "It's something that's been a huge subject 
for me; it's something I feel that is regressive to 
human nature." 

Though Vincent says it's easy to stick out 
in South County, he'd rather get out entirely. 
However, if he wants to continue railing against 
society's fascination with beach girls and Botox, 
he should probably stick around just for the song¬ 
writing material. 

"I'm in a place where I have it right in front of 
my face, and I have so many examples," Vincent 
says. "But hey, if I grew up in a place I loved, 
then I wouldn't have anything to be mad about." 


Hey, Orange County/Long Beach musicians 
& bands! Mail your music, contact info, 
high-res photos & impending show dates for 
possible review to: Locals Only, OC Weekly, 
2975 Red Hill Ave., Ste. 150, Costa Mesa, CA, 
92626. Or email your link to: localsonly@ 
ocweekly.com. 

































9/19 TWISTED SOUL ENT. 
Hard Fast & Loud / 
Rules Of Attraction 
and MORE 

9/20 SPICE 

9/23 KARAOKE (every Tues) 
9/25 TECH IN MOTION 
9/26 DIVINE REWIND 


3950 Campus Dr. 

Newport Beach 866.468.3399 

www.hogue-barmichaels.com 

facebook.com/Hogue-Barmichaels 





(BIG STAR) (R.E.M.) (THE OLD CEREMONY) 

(LET'S ACTIVE) (BIG STAR/THE POSIES) 

(YOLATENGO) / (THEdB’S) 

AncI iNcludiNq TIiese Very SpEciAl Chests: 

II II 

I (SEMISONIC) (DEAN & BRITTA) 

/ AND MANY MORE! 


BotN RecoihJs Will Be PUyEd In 

ThEiR ENTIRETy Wilh Full ORCHESTRATION 


ALL PROFITS GO TO THE $100 VIP TICKET INCLUDES A PARKING SPOT, 
MEET-AND-GREET, SOUND CHECK, AND FOOD. 

tickets are $40, $ 30 , and $20 

nittfl FOR MORE INFO: gorky15@yahoo.com 



"An interactive Evening 
Featuring 
Murder 
Cocktails 

All You Can Eat Buffet 
and Intrigue... 
but mostly laughsi" 


Period Attire 
Appreciated Creatlx 


5:30PM • $34.99 (includes dinner) 


DOORS and DINNER at 


307 N. SPURGEON ST • SANTA ANA • YOSTTHEATER.COM 



ALf 1 The Phoenix Club 

1340 S. Sanderson Ave. Anaheim, CA 92806 
thephoenixclub.com 714 563-4166 ext 2 
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BUZZCOCKS 
V Jv - LOS LOBOS 
DAVE ALVIN & PHIL ALVIN 

THE KMTTDtS MMKIA JHCKSON LIE BICXER 


THURSDAY OCTOBER 23 


V 1 RED FANG. 

WEEDEATER, 
INDHAND AND MORE 


NOVEMBER 


NOVEMBER 18 


MAKE THE MUSIC 60. 


CONSTELLATION ROOM 


ANDREW 

McMAHON 

IN THE WILDERNESS 

NOV 29 


O BSE R VAT O R Y 

3503 s. HARBOR BLVD. SANTA ANA CA 92704 


SEPTEMBER 18* I RIVAL SONS 

SEPTE^ER 18 I SEPTEMBER.19 


KOOKS 

SEP 24 


DENIROo DENZEL 


FARRAR CURRY 


NIPSEY 


HUSSLE 


OCTOBER 2 


WILDCAT! WILDCAT! 




A X X Y Y X X 

^ 0 CT 16 


KLINGAND 


Joey Bada$$ 


& Pro Era!*** 


* MONKS’ 
iS *AW 


"r 


OCTOBER 18 


BH EOTH ;l LITTLE 


r 


f- >1 KEVIN BITES 

OCTOBER 28 


d 


-/^^D^nhOfT 

fS’iPCJ 51 

9 4. ' coreraixmon aoom 


JO MCPHERSON, "the void 


YELAWOLF 
* 6RITTZ 

NOVEMBER 6 


NOV 3 


Lagwagon 

NOVEMBER 8 


VteW*ODMAN| 
11/11 B-KEAL 


FLYING 


TuT 


OTUS 


NOV 12 


hot water music HOODI 

*®nov ALLEN 


Death From 


Above 1979 


NETBKY’(uve) 


IJ RATION l! ' 3 .' 

ft M* 


PRETTYMAN 12/10 


•DEC 13 

CONSTELLATION 


For full listings of shows visit ObservatoryOC 


concert guide» 


THIS WEEK 


FRIDAY, SEPT. 19 

THE AQUABATS: Emily's Army, 6 p.m., $20-$25. The 
Glass House, 200 W. Second St., Pomona, (909) 865- 
3802; www.theglasshouse.us. 

CITIZEN: You Blew It, Hostage Calm, Praise, 7 p.m., $13- 
$15. Chain Reaction, 1652 W. Lincoln Ave., Anaheim, 
(714) 635-6067; www.allages.com. 

DRAKE & LIL WAYNE: 7 p.m., $83-$1,174. Verizon 
Wireless Amphitheatre, 8800 Irvine Center Dr, Irvine, 
(949) 855-8095. 

GARDENS & VILLA: 8 p.m., $13. Constellation Room 
at the Observatory, 3503 S. Harbor Blvd., Santa Ana, 
(714) 957-0600; www.constellationroom.com. 

RAMON AYALA: Jesus Ojeda y Sus Parientes, Korina 
Lopez, Mariachi Divas, 8 p.m., $30-$125. Queen Mary 
Events Park, 1126 Queens Hwy., Long Beach, 

(562) 472-4562. 

ROCKERS IN THE ROUND: Steve Soto, Brian 
Coakley, Jeremy Popoff, Danny Walker, 9 p.m., 
free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, (714) 871-7469; 
www.slidebarfullerton.com. 

SATURDAY, SEPT. 20 

BANG FEST AFTER PARTY: Guana Batz, 11 p.m., 

$10 or free with BANG Fest Ticket. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

ENGELBERT HUMPERDINCK: 7:30 p m ,$56 $250 
Segerstrom Hall, 600 Town Center Dr., Costa Mesa, 
(714)556-2787. 

FALLUJAH 71: Sylvia Juncosa, L.A.'s Forgotten, 
Masaker 69,9 p.m., $5. Doll Hut, 107 S. Adams 
St., Anaheim, (714) 533-1286; 
www.facebook.com/worldfamousdh. 

HOUSE OF METAL: War Within, Bitch, Clash of the 
Titans, Domination 101, Metal 101, Ninth Circle, 

Voice of Dissent, 6 p.m., $15-$20. Malone's, 604 E. 

Dyer Rd., Santa Ana, (714) 979-6000; 
www.facebook.com/MalonesConcertVenue. 

JACK'S NINTH SHOW: Joan Jett & the Blackhearts, 
Collective Soul, Billy Squier, Violent Femmes, Bow 
Wow Wow, Naked Eyes, 5:25 p.m., $37.50-$115. 

Honda Center, 2695 E. Katella, Anaheim; 
www.hondacenter.com. 

MALIK "THE FREQ" MOORE: So Cal Tennis Pros, 
Rats In the Louvre, Beat Hotel, DJ Almighty Nectar, 

9 p.m., $5. The Prospector, 2400 E. Seventh St., 

Long Beach, (562) 438-3839; 
www.prospectorlongbeach.com. 

SEEDLESS: Katastro, The Outriders, 9 p.m., $13-$15. 

The Wayfarer, 843 W. 19th St., Costa Mesa, (949) 764- 
0039; www.wayfarercm.com. 

THE SILENT COMEDY: Lexington Field, We Are 
Traitors, 8 p.m., free. The Slidebar Rock-N-Roll 
Kitchen, 122 E. Commonwealth Ave., Fullerton, 

(714) 871-7469; www.slidebarfullerton.com. 

TOPCAT: 9 p.m., $10. Mozambique, 1740 S. Coast 
Hwy., Laguna Beach, (949) 715-7777; 
www.mozambiqueoc.com. 

TRIBUTE TO MATT UNDERWOOD: Gestapo Khazi, 
Some Days, DJ Dan, DJ Red Baron, 8 p.m., free. Alex's 
Bar, 2913 E. Anaheim St., Long Beach, (562) 434-8292; 
www.alexsbar.com. 

SUNDAY, SEPT. 21 

FERAL KIZZY RESIDENCY NIGHT 3: Cellars, 
Gianna x Gianna, Terminal A, 9 p.m., free. 

The Continental Room, 115 W. Santa Fe Ave., 

Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

IT'S A SKA WORLD AFTER ALL: Suburban 

Legends, 7 p.m., free with park admission. Disneyland, 
1313 S. Harbor Blvd., Anaheim, (714) 781-4565; 
disneyland.disney.go.com. 

THE MILES DAVIS GROUP: 7 pm, $2. 

Steamers Cafe & Jazz Club, 138 W. Commonwealth 
Ave., Fullerton, (714) 871-8800; 
www.steamerscafe.com. 

MOONSVILLE COLLECTIVE: Lucas Fitzimmons, 

2 p.m., free. The Wayfarer, 843 W. 19th St., Costa 
Mesa, (949) 764-0039; www.wayfarercm.com. 


NO RAZA: Pro-Fe-Cia, Severis, Winterthrall, Zombie 
Eating Horse, Severis, Inhuman Atrocities, Holy 
Wretched, 3 Days In the Grave, xDead Habibx, 1 p.m., 
$10. Doll Hut, 107 S. Adams St., Anaheim, (714) 533- 
1286; www.facebook.com/worldfamousdh. 

PALMS: 8 p.m., $20. The Observatory, 3503 S. Harbor Blvd., 
Santa Ana, (714) 957-0600; www.observatoryoc.com. 

WHITE KAPS: The Maxies, 8 p.m., free. The Slidebar 
Rock-N-Roll Kitchen, 122 E. Commonwealth Ave., 
Fullerton, (714) 871-7469; www.slidebarfullerton.com. 

YANNI: 7 p.m., $59-$139. Segerstrom Hall, 600 Town 
Center Dr., Costa Mesa, (714) 556-2787. 

MONDAY, SEPT. 22 

CINTERPOL: Rey Pila., 8:30 p.m., S35-S45. Fox Theater 
Pomona, 301 S. Garey Ave., Pomona, 877-283-6976; 
www.foxpomona.com. 

THE JANKS: The Lucky Lonely, This Time With Feeling, 
9 p.m., free. The Wayfarer, 843 W. 19th St., Costa 
Mesa, (949) 764-0039; www.wayfarercm.com. 

LET'S DRIVE TO ALASKA RESIDENCY NIGHT 4: 
Nineteen Eightyfour, Stereo Monster, Deco Hectics, 
9:30 p.m., free. The Continental Room, 115 W. Santa 
FeAve., Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

TUESDAY, SEPT. 23 

BAD ANTICS TACO TUESDAY RESIDENCY 

NIGHT 4: 9:30 p.m., free. The Continental Room, 

115 W. Santa Fe Ave., Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

BLACK SUN EMPIRE: Machete, Keef Koded, Cloud 
10, Slim Selecta, Medik8, Mickey Flair, 10 p.m., $15- 
$25. The Yost Theater, 307 N. Spurgeon St., Santa Ana, 
(888) 862-9573; www.yosttheater.com. 

LP: 8 p.m., $15. Constellation Room at the Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.constellationroom.com. 

PHIL SHANE: 8 p.m., free. Original Mike's, 100 S. Main 
St., Santa Ana, (714) 550-7764; www.originalmikes.com. 

THE RAVEONETTES: 8 p.m., $18. The Observatory, 
3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

RUSSELL LONG: 8 p.m., free. Marine Room Tavern, 

214 Ocean Ave., Laguna Beach, (949) 494-3027. 

THE SHAKERS: Exit North, Jaded Antics, Margot Lox, 
Raven Carter, 7:30 p.m., free. The Copper Door, 

225 1/2 N. Broadway, Santa Ana, (714) 543-3813; 
thecopperdoorbar.com. 

WEDNESDAY, SEPT. 24 

AMBER FOXX: DJ Wrack 'Em Frack 'Em, 9:30 p.m., 
free. The Continental Room, 115 W. Santa Fe 
Ave., Fullerton, (714) 469-1879; 
www.facebook.com/ContinentalRoom. 

BATTLE FOR KNOTFEST DAY 3: Sangre, Kaustik, 
Beneath the Buried, Zombie Eating Horse, 8 p.m., 
free. The Slidebar Rock-N-Roll Kitchen, 122 E. 
Commonwealth Ave., Fullerton, (714) 871-7469; 
www.slidebarfullerton.com. 

THE KOOKS: Halsey, Priory, 8 p.m., $30. The 
Observatory, 3503 S. Harbor Blvd., Santa Ana, 

(714) 957-0600; www.observatoryoc.com. 

LOW BUDGET: Mesa Riot, 9 p.m., $5. The Wayfarer, 

843 W. 19th St., Costa Mesa, (949) 764-0039; 
www.wayfarercm.com. 

ZONE 3 SEPTEMBER RESIDENCY NIGHT 3: 

Mr. E and the Filthy Devils, Repeat Offenders, The 
Urinal Cakes, 8 p.m., $5. Doll Hut, 107 S. Adams 
St., Anaheim, (714) 533-1286; 
www.facebook.com/worldfamousdh. 

THURSDAY, SEPT. 25 

AUTHORITY ZERO: Chaser, Eken Is Dead, Brewfish, 

8 p.m., $13. Constellation Room at the Observatory, 

3503 S. Harbor Blvd., Santa Ana, (714) 957-0600; 
www.constellationroom.com. 

DJ BRO SAFARI: DJ Cory Enemy, DJ Crnkn, 10 p.m., 
$20-$25. The Yost Theater, 307 N. Spurgeon St., Santa 
Ana, (888) 862-9573; www.yosttheater.com. 

HANK 3: 8 p.m., $30. The Observatory, 3503 S. 

Harbor Blvd., Santa Ana, (714) 957-0600; 
www.observatoryoc.com. 

JOSHUA BELL: 8 p.m., $25-$185. Renee and Henry 
Segerstrom Concert Hall, 615 Town Center Dr., Costa 
Mesa, (714) 556-2787; www.scfta.org. 
























































SIGN UP FOR OC WEEKLYS NEW AFTER DARK EMAIL 
HOT OFFERS FROM THE SEXIEST PLACES IN OC 

WWW.OCWEEKLY.COM 



log onto saharatheater.xxx 

for roll calls updates & weekly promotions 


1210 S. State College Blvd Suite C. 
Anaheim, Ca 92806 


SAHARATHEATER 


/SAHARATHEATER 



'MISSION 


3025 LA MESA, ANAHEIM 
714.630.5069 ★ TABOOGC.COM 


VIP ROOMS & NEW LOUNGES 

— UNDER NEW MANAGEMENT — 


f Hiring f Dancers! 

$2 REFILLS ★ NO DRINK HASSLE 
NO STAGE FEE 


FULLY NUDE! 


FREE PASS 


W/THIS AD! 

(EXP. 10.31.14) 


VIPnPLESs $75 

VIP NUDE $125 


SUN-THURS 



OF THE 
$10 LAP 

DANCE! 


Cjoint 


MON-FRI3PM -2AM • SAT-SUN 6PM-2AM 

1405 E. MISSION BLVD, POMONA 

909.865.8989 

facebook.com/TheStripJointPomonaCA 



SPANK m 
MONKEY 


$5 OFF 

EVERY $20 SPENT! 

**PROMOTION ENDS 10/2/14 
NOT VALID WITH ANY OTHER DISCOUNT 
OR PROMOTION 




a 


ADULT EMPORIUM 


5 


ADULT TOYS, LINGERIE, 

NEW RELEASE DVDS, SUPPLEMENTS, 
SMOKING PRODUCTS 


Open 24/7 | 213 N. Harbor Blvd. Santa Ana, CA 92703 | 714-554-4495 
www.spankysonline.com 



1109 N. Harbor Blvd. 
Santa Ana, CA 92703 
714-554-0491 


Free entry on game day 
with a same day ticket stub for any 
Anaheim sports team (Including LA KISS) 


Open 7 days a week 11am-2am 

Caliqirls714.COm if ®caligirlz714 f caligirlssa 


We don t compete we beat 

Bring in any club pass for FREE Entry 


n 

O 


in 


m 


O 

O 

C 




Tl 

m 

> 

H 

C 

TJ 

m 


n 

> 


o 

> 

XI 


O 

O 

O 


n 

c 


c 

X 

m 


2 

C 

tn 

o 


n 

i - 

> 

(71 

in 

T| 

m 

O 

in 


in 

m 

Tl 


oo 


Tl 

S 

I 

NJ 

(_n 

NJ 

o 


O 

n 

£ 

m 

m 

* 

o 

o 

2 


41 








































in 

i- 


H 


O 

U 


>- 

I- 

z 

D 

O 

U 


LU 

X 

I- 


LU 

m 

o 

H 

< 

LU 

LL 


cr 

< 

Q 


< 

U 


Q 

O 

O 

LL 


_l 

LL 


LU 

q: 

D 

ti 

D 

u 


y 

tn 

D 

1 


in 

Q 

LU 

LL 

tn 

in 

< 

_i 

u 


“sj- 

o 

fN 

i_n 

fN 

I 

O' 

cr 

LU 

CD 

LU 

H 

□_ 

LU 

in 


2 

O 

u 

* 

LU 

LU 

£ 

u 

o 


42 



$d8» TBtt^ WK SSSS 


V ticket stub 

Daily Happy Hour: 

$7 Pitchers ( Noon-7pm) 


Watch LIVE w/Sound 


815 S. Brookhurst St. Anaheim, CA 92804 
714-635-8040 caligirls714.com 

21+ w/ID 

i ^ @caligirls714 f caligirlsanaheim 



20% OFF 

ANY PURCHASE 
OVER $25 

Not valid on sale items, previously 
purchased items or with any other 
discount or promotion. Not valid on Lelo 
or We-Vibe products. Only one coupon 
may be redeemed per person. 

Present this ad for discount 
exp. 10/2/14 

STOREHOURS: ™ 

Mon - Sat 11am ■ 7pm 

Open Sunday by appointment only 


1 79 55 SKY PARK CIRCLE, SUITE A • IRVINE. 92 6 1 4 

949 660 -4990 * CALL FOR DIRECTIONS TO STORE! | 


YOUR 

ONE 

STOP 

SHOP 

FOR: 


SEXY LINGERIE 
(S-XXXXL) 


LOTIONS & 
EDIBLES 

SEXY SHOES 

ADULT TOYS 
& NOVELTIES 

BACHELORETTE 
PARTY SUPPLIES 



GENTLEMEN’S CLUB 


TOPLESS DANCERS * FULL BAR * SUSHI BAR 


HAPPY HOUR 12PM-7PM 

MAGIC MONDAY: 

$2 DRINKS 

TEQUILA TUESDAY: 

$2 - $3 - $4 DRINK SPECIALS* 

WHISKEY WEDNESDAY: 

$3 WHISKEYS* WELLS & BEERS* 

THIRSTY THURSDAY: 

$3 FIREBALL Vi OFF BOTTLE SERVICE* 

VIP FRIDAY & SATURDAY: 

$200 PATRON $200 GOOSE $200 JACK’ 

SUNDAY FUNDAY: 

$3 DOMESTIC $4 IMPORTS $4 WELLS 


FUI4-Y NUDE 18+ 

FREE ADMISSION 

DAY & NIGHT 

(W/AD) 

3 DANCES FOR $20 EVERY HOUR 
$10 LAP DANCES EVERYDAY 
VIP ROOMS AVAILABLE 


$10 DANCES 

ALL DAY & NIGHT 

HIRING DANckRS 

618 E. BALL RD. ANAHEIM, CA 

714-535-0811 

WWW.OCFLAMINGOGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 


HIRING DANCERS, DJ, 
WAITRESS, MANAGERS 

8351 KATELLA AVE. STANTON, CA 

714-816-0007 

WWW.007SHOWGIRLS.COM 
OPEN 11AM-2AM 7 DAYS 


‘NOT ALL DRINKS ARE INCLUDED IN SPECIALS 


1421 N. STATE COLLEGE BLVD. 
ANAHEIM CA. 92806 

714-808-8500 

WWW.VENETIANGC.COM 
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V 0 

SANTA ANA 

1651 East EdingerAve 
Suite # 102 

LAKE 1 

23331 El 
Suite 

=OREST 

Toro Blvd. 
#205 

ANAHEIM 

2601 W Ball Road 
Suite 208 

Q888D 

--, 

l 1 $99 Growers License 

’ I For 99 Plants With Coupon 


LBC 420 EVALUATIONS 
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720 ALAMITOS AVE., UNIT A, LONG BEACH 90813 


LBC 420 Evaluations is one ol the largest and most trusted rlinirs in the Long Beaih area 
-providing you with the safest and most affordable MMJ reiommendations. We offer the 
best prices and we guarantee that we are 100% legal and in compliance with all state 
laws under prop 215. 




cn 

cn 




Medical 

Marijuana 

Evaluations 


per patient per- 


TWO LOCATIONS: 


MD LICENSE: A22208 


DO YOU SUFFER FROM ANXIETY, ADHD, BIPOLAR DISORDER, 
INSOMNIA, DEPRESSION, CHRONIC PAIN etc.? 


alualion C 


ter 


ALL patients are seen by a licensed California physician 


SPECIAL! 

Recommendations 
Starting at 


440 Fair Drive, Suite S. 227 
Costa Mesa, CA 92626 

1626 E. 17th St. 
Santa Ana, CA 92705 


All Patients 

TOLL FREE! 
( 800 ) 620-2027 


Yo hablo Espanol! 


24/7 

online & phone 
verification 


Open 7 Days a Week 
Walk-Ins Welcome! 
Monday-Sunday 
9am to 6pm 


BRIAN GAMBLE, M.B. 



NO WAITING, FAST PROCESSING 

714 - 530-3322 

12570 Brookhurst St. #1, Garden Grove CA. 92840 

Veteran £ Senior Citizen discounts available 

MEDICAL MARIJUANA EVALUATIONS 

WALK INS WELCOMED 


OPEN 7 DAYS A WEEK 

10:30am-6:30pm 

**BRING THREE AND THE FOURTH PERSON FREE!!! *TERMS AND CONDITIONS APPLY. EXPIRES 9/26/14 


cn 

co 


C"D 


CTD 



ALTERNATIVE MEDICINE SERVICES 






















































MEDICINE SERVICES // COLLECTIVES 








AID 


COMPASSIONATE DISCOUNTS 

for Cancer St Terminally III Patients 

Discounts to all VETS St Seniors • FREE MEDS to VETS with PTSD 


WE CARRY HIGH CBD & SIMPSON OIL 


SIMPSON OIL FREETO CANCER PATIENTS 


17511 Griffin Lane #6. Huntington Beach, 92647 • 714-841-2222 
MON - FRI 10am - 7pm • SAT 10am - 6pm 


GRAMS 

STARTING AT 


EdiPore 


Q 0 


17THST. \ 


N.TUSTIN 

♦ 

£ 

i 

s 

I 

* 

€ 

? TON 

IRVINE 


^ ^ FREEWAY, OFF EAST 1 7TH ST. 

MON-SAT lOAM-IOPM SUN NOON-8PM 

163B E. 1 7TH STREET, STE C, (DOWNSTAIRS) SANTA ANA | 714.477.8739 


Hp| tm p| ■■ wm 

Orange County ^- .GardenGrove' 




i . A . 4 j 

Double FTP Deals 

3/8ths FTP + Added bonus FREE Ultimate FTP BAG 

4/8ths + 8 Freebies $65 

3/8ths flowers, 1/Bth shake, .5g keif, preroll, 

.5g hash, 2 edibles and more! 

7^- ^ 

iC ^ 

% 2 FREEBIE 

j Refer a friend or Wlite Review No purdiase required. |y 

Refer/Review 




l 13145 brookhurst st #b 
Garden Grove CA 1 "* 
71^340-5790 


m < 


4 Coupon Match 
We will Match or 
^ Beat Any Coupon 

# *• * 


^ordable r Evaluat#55S 


11 CENSED BYlCAlMED CAUBOARD 


FOR YOUR BENEFITS AND LEGAL PROTECTION 
OUR CLINIC IS OFFERING ADDITIONAL SERVICES: 


IgfililE NT SPECIAOsJU 

• DOCT OR’S'RECOM MENDATION WITH INCREASED QU ANTITY, OFj 
PLA NTS FOR CROW ING AND FOLLOWUP VISITS AS NECESSARY.^ 

• PHOTO IP'wiTH POCKET SIZE RECOMMENDATION, 

• 24 HOUR VERIFICATION BY WEB & 

• 100% PRIVATE/CONFIDENTIAL 

• NO SELF INCRIMINATION 

• WE MATCHANY PRICEWITH PROOF 

• DISCOUNTS: DISABLED, MILITARY, 


FALL 

SPECIAL!!! 

*30 

\NEW PATIENTS/RENEWALS/ 

X. (EXPIRES 9/30/14) ,/ 


<3 
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UINE 


LONG 


BEACH 


OFFICE 


24HR 


INE0 


LOCATION 


MARY 


PLAZA 


MED 


(WOMAN 


HEALTH 


BUILDING) 
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AN AHEI M: LONG BEACH: RIVERSIDE: WHITTIER: 
MfflMQftSSiSO D@©Clim@a.S5SD9 IMBi&QftQE® OTMMSiSliS 


OC 420 Evaluations 

$29 
$19 


NEW PATIENTS 
RENEWALS 


Full Exam & Evaluation 
by Licensed Doctor 


OPEN 
7 DAYS 


TOLL FREE 1-855-MMJ-EVAL 
(1-855-665-3825) 

1671 W. Katella Ave. Ste. 130, Anaheim 

Mon-Fri 11am-7pm, Sat 11am-5pm, Sun 11am-3pm 




OC’s Premier Evaluation Center 


NEW PATIENTS 


A RENEWALS A AF 

^ ^ REC VALID FOR 1 YEAR 

• Professional & Compassionate Practice • Dr. and nurse on premises 

• Hill physician evaluation given • 2A hour online and phone verification 

• Great location near 17th & 5 FWY • Walk ins accepted 

Relea^7th 

HOURS: M &TH 12-530pm •T.W.F 12-6pm • Sat 12-4pm 

'Please arrive 15 minutes prior to closing in order to be seen by MD. 

1615 N. FRENCH ST. STE 103, SANTA ANA 714-783-7750 

BEHIND CHEVRON RELEAFON17TH.COM 


ALL GRAMS $10 


or 20% OFF 


HIGH gUALITY 

ALTERNATIVE WELLNESS 


or 6 GRAM 8THS 

OFFERS VALID FOR FTP ONLY 



















































































READERS' POLL 
NOMINEE 

2014 


SB420 AND PROP 215 


Friday & Saturday 10am-12am 
\naheim, CA, 928041714-833-5043 


Buddah's Best 


COOKIE 




Buddah’s Best 


FIRST TIME PATIENTS 

• 5 Gram 8th of Top Shelf $45 
• 2 Grams of Gold Crumble $45 
• 5 Grams of Wax $100 
$100 SPECIALS 
• 4 Grams of Gold Crumble 
• 8th of Top Shelf 2 Grams of Wax 

$200 SPECIALS 

1/2 Oz. Top Shelf + 

2 grams of C02 Wax 

4.9 RATING 

ON WEEDMAPS 
WITH 1,000+ 

REVIEWS! 


GRAND OPENING! 


mm 


©ZSJ? AtLt 
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IN STRICT f“ 

Sunday -Thursday lOam-IOpm 
631 S Brookhurst Street suite 112< 


HAPPY HOUR IS BACK!!! 

EVERY MON-TUES-THURS-FRI 4:20PM - 6:20PM 

< 


$10 OFF ANY 
GRAM OF WAX 


(REGULAR PRICE) 

w/ coupon 


10 GRAMS 
FOR $100 


ASK 
ABOUT 
OUR 
DAILY 
SPECIALS! 


CALIFORNIA’S EXCLUSIVE DR.VAPE DISTRIBUTOR 


m EQSS 


Z7YJ <3=©272“2®®® o ©POE] U EfcSTQflm IKuCMHtiaiMI 
]©tl© So G'D’ffl ©(DOITS OHS0 o QMN& M /&, ©A 




HOURS: SUN 10AM-11PM 

1139 Ul. 17TH ST. SRNTfl BNH, CR 

714.468.0289 


WE CARRV 


SCL Certified 


ORGANIX EIGHTHS 

daily deals, healthymeds 1 st Time Patients 

DAILY DEALS 


SUPER SIZE ME SUNDAY: 

5G 1 /8THS ON $40, $45 AND $50 STAINS 

MEDIBLE MONDAY: 

25% OFF ON EDIBLES 

TOP SHELF ESDAY: 

5G 1/8TH ON OUR TOP SHELF STRAINS 

WAX WEDNESDAY: 

25% OFF ON CONCENTRATES 

THIRFTY THURSDAY: 

7G 1/8TH ON OUR $25 STRAINS 

FAT FRIDAY: 

5G 1 /8TH ON OUR $40, $45, & $50 STRAINS 

SHATTERDAY 

25% OFF ON CONCENTRATES 

DISCOUNTS: 

VETERANS: 10% OFF 
BIRTHDAY: 10% OFF 
DISABILITY: 10% OFF 


QIEWEEKLY 


VOTE ORGANIX 

BEST COLLECTIVE 

READERSCHOICE.OCWEEKLY.COM 


Open 8am - 12am Daily 714-631-0425 
1640 E 1st. St, Unit D, Santa Ana 92701 

© @ORGANIXWELLNESSCENTER 
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"VqKS 1 ®"? 
"«®S 8 !Sg 


c SUn DAY 

5 gram 8 ths 

t«m.t 2 per rJ^t 1 ns 
* $95 / 87|f 


2 GRA^ s 


SPECIALS & OFFERS CANNOT BE COMBINED. 

OPEN T1AM-8PM DAILY 
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33 
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Red Hill 


r sssas. 


1 (4oT) 
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1921 Carnegie Ave #3H, Santa Ana I 949-752-6272 



Refer a friend get a FREE Gram 


NEW MEMBER DISCOUNT 
5 Gram l/8th, FREE l/8th (pre-selected) 
OR 20% ENTIRE donation. 


EVERYDAY SPEAC1AL 

(x) O-Pen Cartridges for $40 
(l) 3x Bhang Bars for $X5 

Daily Deals 
Mon. ~ 2 Grams for $25 
Tues. ~ 4 Gram i/8ths 
Wed. ~ FREE Pre-Roll w/$20 
Thurs. ~ 20 % OFF Concentraites 
Frl. ~ Jolly Rancher or Lollipop w/$20 
Sat. ~ 10 % OFF loAM-l2Pm , 4:20pm-loPm 
Sun. ~ PICK YOUR SPECIAL 

*N0 Double Discounts. Some Restrictions May Apply!* 


WE ACCEPT CREDIT CARDS 

1918 S. Nain st., Santa Ana 92 J07 
949.354.9782 - serenitybyzen@outlook.com 
Non-Sat IOAN- IOPN Sun I IAN- 6Pm 
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HIGHEST QUALIiy MEDS, LOW COMPASSIONATE PRICES! 


COME IN TO VIEW WEEKLy PROMOTIONS 


2708 WESTMINSTER AVE. #120 SANTA ANA 


714.209.8187 o 


Follow us IttM/cuname 













































GREEN MILE 


1671W. Katella 

Anaheim 

714.876.2709 



htuiuiM a i m ml 
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1823 E.17TH STREET #123 
SANTA ANA CA 92705 

714 - 393-4563 
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Bestflowers in townf 


NUG RUN • MOON ROCKS 


LOTS OF EDIBLES • CANDY • O-PEN 
POP NATURALS • EUREKA • LIQUID GOLD 
BHANG BARS • MUCH, MUCH MORE! 



2G’s fo r $30 
on all $lL 8 G’s 


2G’s for $25 ■ - 

on all $i.5G’s . 

DONATE TOWARDS 
• . 3G'SOh CONG-M1 \V\\V. 

RECIEVE .5G FREE • 

765/ East Edinqer, Suite. 

Santa Ana-, CA 92705 

Monday - Sunday 9am - \2m 
714 - 70 5 - OSOr 




Award-Winning 

Flowers 
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SEPTEMBER 19-25, 2014 IH MUSIC CULTURE FILM FOOD CALENDAR FEATURE THE COUNTY CONTENTS 


GRAND OPENING 


1202W. WHITTIER BLVD 
LA HABRA, 90631 

\ ft 

562-691-2538 

WAXING SERVICES AVAILABLE 


LAKE FOREST 


^ 23782 MERCURY RD. 

LAKE FOREST 92631 
949.768-8258 


Hiring Ladies 


For Private Shows 
Earn 


$ 500 -$ 1000 

A NIGHT! 

No experience necessary 


323-392-6360 


or email 3 pics to: 

eyeXcandyX@gmail.com 



GRAND OPENING 
SPECIAL PRICE 

FREE 

TABLE SHOWER 

SUPER CLEAN SPOT• 

PRIVATE 
ROOM 


CUTIE MASSAGE 

7604 KATELLA AVE 
STANTON CA 90680 N 

714 982 7817 

(KATELLA & WESTERN 
BY RAILROAD TRACK) 

1TRY WILL BLOW YO UR MINEL. 



mm\H Fuji i)y rfj tekijy 
mM •> ?>££ 'Mila Hiiom 
i'/j5y asuuii hm, ai-mtui!, mo 

>■>.> Lvjiili'J Uiiiiii'J Tli 'yj Dill 
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Sassy Massage 

$4 5/HR Free Table Shouter 



$351/2HR Massage 


Ave. between Beach & Dale 


W. Lincoln Ave. #J 
Anaheim, 92801 


Hot Vietnamese Staff 


10AM-11PM 
MON - SUN 
714-229-5828 



Brand New Spot 

“Private Room’/ 

Shower Available,^* 1 

1 Visit & You] 

Will Never 
Go Elsewhei^ 

Sweetri ejp^ 

of Asian Relaxation 


Passion 

1877 W Katella 
Anaheim CA 92804 
Katella/Nutwood 
||l 4-782- 



GRAND 

OPENING 


Beautiful Young Staff 
$10 OFF & Free 
Table shower 
Open 7 Days 
lOam-Midnight 

714-531-5808 

16567 BrookhurstSt 
Fountain Valley, 92708 


GRAND OPENING! 



U&l 

MASSAGE 

We/c&meta xfuteefoeu 
9/owg, cAmsi Ctfhfrui 

SPECIAL 

PRIVATE ROOM* 

1 Try and You Will 
Come Back! 


1/2 HR/bt 
$35 


S. STATE COLLEGE BLVD 
ANAHEIM CA 92608 

( 714 ) 783-7000 

State College and 
Santa Ana Blvd 
next to Barber Shop 



DARLING MASSAGE 


LL£-JT K TIT I 

ffffEV ffTTTra 


QMWiEMBSCJ 
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915 

Adult Massage 


★Grand Opening^ 
999 Roses 

Hot Asian Girls to Pamper 
you! Massage, Facials, 
Relaxation! 14291 Euclid St. 
#D111, Garden Grove 

(714) 554-3936 


★Grand Opening^ 

★Hot Girls^ 

★Hot Oil^ 

Delicious Massage 
Magic Hands 

8877 Katella Ave 
Anaheim 

714-821-9888 


All Natural Beauty 
Avail. Til 4am 
Cozy VIP Private 

Sensual body. Up late? 

So am I. Beautiful 
exotic model available 
10am till late hours . 4am. 
Toned & slender beauty 
relaxing, sensuous, CMT 
deep tissue, Swedish full 
body massage. Tantra 
G spot intense release, 
prostate stimulation. 
Tantric sensual & sooth¬ 
ing experience w/stun- 
ning girl. Nice,private. 
Special rate $200. 
818-821-9090 


All New staff! 

Nice Massage 

New Attractive Masseuses 

(949) 955-0332 

18011 Sky Park Circle 
Suite A, Irvine, CA 92614 


915 

Adult Massage 

BLACK MALE 
& FEMALE 

54 ", 130 lbs of lean muscle, 
handsome face, smooth 
and athletic, Ocean view 
massage. Private Personal 
Training also avail. Michael 
(562)714-4270 
Or 2 Male Masseurs also 
avail.MC/Visa Accepted. 


Exotic Hottie 
All Natural 
Model 


Sexy, fit, curvy. Busty God¬ 
dess caters to Tantric full 
body pleasure. CMT, deep 
tissue, & Swedish, prostate 
mass & toys avail. A model 
w/long brunette hair& 
beautiful looks. Fetish/ 
Fantasies. BDSM, worship, 
spank, role play, x-dress, 
medical, foot leg, stockings, 
nurse, sounds. Mild sensual 
to heavy play. Incall 2 me or 
outcall to you. $200 special. 

818-821-9090 


Sensual f ullbody erotic 
tantra, CMT, deep tissue 
massage. Tantric prostate 
intense release. Beautiful 
statuesque, slender & 
toned w/long dark raven 
hair & hypnotic green 
eyes. Goddess worship, 
CFE, fetishes & fantasies. 

Private, Nice incall. 

Special rate $200 

818 - 821 - 

9090 







GRAND 

OPENING 





A+DAY SPA 



$10 OFF 

w/ad 


2105 E Ball Rd., Anaheim 
714-991-5678 
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GRAND OPENING 



2 GIRLS, 4 HANDS 

7 HR- $60 /1.5 HR- $70/2 HR- $80 

$10 OFF WITH AD 


FREE BODY SCRUB W/ COFFEE, SUGAR OR SALT 

1775 W. Lincoln Ave., Anaheim, 92801 

714 - 991-7707 



- Sweet /Tlassaae - 


$301/2HR Fuff Body Alanaye 
$50HR * FREE Tahfe Shower 

12505 Beach B(vb #B3, Stanton, 90680 

Beach E’ Lampion >• fmfde 7-eleven center 

Open Ibays/week: Warn - 11pm 



Owe Tty ojwSL Vow UJilt Be Satu^ieJl! 


Free Table Shower 


Private Rooms 


Asian & Latina 

Massage 

Therapists 

Red Rose 
Massage 

10450 Beach Blvd #104 
Stanton, CA 90680 
7149824539 
10am-3am 


cityvibe 


com 


Escort Maps 
Escort Videos 
Escort Reviews 




































































































935 

Female Escorts 


New Girl In Town 

A beautiful voluptuous 
sepia Princess for the 
upscale gentlemen call 

Pam @ 949-891-4849 


936 

Transexual Escorts 



TS Alexandra 

25yrs, 57.150 lbs, 56D. 

( 949 ) 689-6037 


945 

Phone Services 


“MEET PEOPLE FROM 
YOUR OWN LOCAL 
AREA!!" 

Want to add a little spice 
to your life, discover and 
meet new people from 
your own local area 7 
Give us a try!! 
it’s always FREE to 
browse hundreds of per¬ 
sonal ads and always 
FREE to record your own 
personal greeting for 
others to hear! Call now! 
(818) 861-0018 
(510) 875-0555 
(525)648-1149 
(714) 426-0805 
(949) 655-0055 
(805)601-1127 


#1 CAY, Bl CHAT & HOOKUPS 
Discreet chat that will 
turn you on!! 

FREE to try!! 18+ 
call 714-464-8977 

RIPPED MUSCLE JOCKS & 
BEEFY HAIRY BEARS! 

are waiting to chat live 
with you. Try us FREE!! 18+ 
It's discreet and it's hot! 
Call 714-464-8977 


945 

Phone Services 


FREE PARTYLINE! 

1- 712-452-7968 
18+ Normal LD Applies 

Private Connections 
Tty it free! 

1-708-615-2104 
Normal LD Applies 18+ 

HOT Gay Chat! 

1-708-615-2105 
18+ Normal LD Applies 

$10 Buck Phone Sex 

Live 1 on 1 

1-877-919-EASY (5279) 18+ 

Sexy Swinger’s line! 

1-800-785-2855 

1-800-811-4048 

Sexy Hot Local Girls! 

1-888-660-4446 

1-800-990-9577 

Erotic Playround!!! 

1-888-404-5550 
1-800-619-2428 18+ 

intimate Connections 

1-800-928-MEET (6558) 

Naughty Older women 

1-800-251-4414 
1-800-529-5735 18+ 

Hot & Nasty Phone Sex 

1-800-960-4328 18+ 



* - ^ (949) 240-8870 

.32086 CAMINO CAPISTRANO tt 3 
SAN JUAN CAPISTRANO, CA 92675 


LIFE’S KEY 

-DAV SPA— 


W/AD 


GRAND OPENING 

f • GOOD WORK 

714 - 956-2622 

825 N. Euclid St. 
Anaheim, CA 

949 - 855-9646 

24342 Muirland 
Lake Forrest, CA 


H&H 
MASSAGE 


NEW 

MANAGEMI 
$50/ 1 HR 
$35 FOR 1/2 

2077 Harbor Bhrd #B 
Costa Mesa, 92626 

Mon-Fri: 1Oam-IOpm 
Sat-Sun: 10am-9pm 

714 -600-7328 



L 


Dlmct Tha Senna I_iua Tho Orciam 



Vo u Have INIo Choice. 
S55-SLJ CC LJ r^l B 



DEEP & OIL MASSAOE 


(949) 472-4029 


LAK E rUKKcST , CA SAN JUAN CAP, CA 


(949) 487-7756 



T/ea/buiCvte 


| FULL BODY 
' MASSAG E 

714-590-2725 

1)312 EUCLID ST., CARDEN CROVE 92843 

(BTWN CARDEN CROVE BLVPE.TRASK)(CIOSE TO 22 EWY) 





REAL 

PEOPLE 

REAL 

DESIRE 

REAL FUN 


CHATLINE 


714.627.2276 KS 

For More Local Numbers: 1.800.926.6000 

WWW.livelinks.COm TeUge«ca/18+ 




14291 Euclid St. 

Garden Grove 


714 554.3936 



GRAND OPENING! 


Uu&p'dpO' 

S50/1HR 


30/30 MIN 

DISCOUNT 1ST WEEK 


714 - 248-9535 

7544 KATELLA AVE, 
STANTON, 90680 

(CROSS STREET WESTERN) 


$29 LAKE 

BRAZILIAN WAX FOREST 

WITH AD ■ VllbVI 




So Cal Large 
and Love I y 

Fulled ladies and gents who adore them! 

24 hours LIVE chat! 

Doting and matching 

Casual encounters 
Special requests 
Couples and more! 


714-460-1 130 
909-510-5494 
949-271-0058 
951-572-3069 

Call toll free 

1-855-488-4455 


You must be over IS to use this service. ABC, he. Does not prescreen 
aJersT AJcofero yee to bo Id APC, Inc harmless wilti regard to ony 
ntoroctiom occurring os o rtsub ol using /hit program. 



zzrri Discreet Chat Guy to Guy 

™Il| 714.464.2997 


GET ON TO 
GET OFF 

Lcyv Try it for free 

714 - 627-2269 

More local numbers: 1 -800-777-8000 
Ahora en Espanol/18+ www.guyspyvoice.com 



FREE to listen 
& reply to ads! 

gffDjg: OC Weekly 

nr::;: 1 1-888-MegaMates™ 


24/7 Customer Care 1(888)MegaMates 18+ ©2013 PC LLC 2563 
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SEPTEMBER 19-25, 2014 IH MUSIC CULTURE FILM FOOD CALENDAR FEATURE THE COUNTY CONTENTS 


New Stuff 

1 HR/SI 0 OFF W/AD 


5 I 5 W Commonwealth Ave. # I 06, 
Fullerton, 92832 * 714.446.05 I 5 



WANTED 


Radio Announcers / DJs • Talk Show 
Hosts • Interview Show Hosts 


No Exp Needed Free Training 


Break into broadcasting by producing / 
hosting shows for our radio stations. Earn 
$50-$200 or more per show. 
MANY OPENINGS NOW AVAILABLE 


24 Hr. Audition Line 

323 - 468-0080 • 714 - 991-1966 



ADVERTISE IN THE 

QSWEEKIY 

MEDICAL RESEARCH SECTION 


CALL 714.550.5900 
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BRAND NEW SPOT* SPECIAL PRICE 


ASIAN/ LATINA/ FILLIPINO 


FREE Table Shower 
in Your Own 

PRIVATE Massage Room 
(Regular Shower 
Also Available) 

10am- 3am 


TEMPTATION 

MASSAGE 

11855 BEACH BLVD 
STANTON CA 90680 


714 983 6624 


ON BEACH BETWEEN 
ORANGEWOOD & 
CHAPMAN NEXT TO 
SMOKE SHOP 



714-285 

1235 W. Memory Lane Santa Ana, CA 92706 

New Owner Beautiful Asian Staff 


AMAZING ASIAN MASSAGE 

SIOOFFJp SJ 

714-871 -2323 7 Days a Week 

120 W. WilshireAve #C, Fullerton 92832 (beind E$IWs Cafe) 




Queen Spa $10 Off Special $40 Hr. 
Young Asian Girls • Hot Massage 
Nice Place To Relax • Private Room 

1234 W. Chapman Orange, 92868 
Main & Chapman 714-7 /1-1248 


R SPA & Massage If 

$40/1 HOUR'' 

tustinbodyfootmassage.com 

1384b Red Hill Ave. Tustin, 92780 » 714-505-2288 



Day Spa $40 
1 HR. 


735 N. Placentia 
Fullerton, CA 92831 

714.524.0888 


FOR 


MASSAGE SPA 

24741 ALICIA PKWY, $ A f\ /A L_m 
LAGUNA HILLS 4U/ 1 

949-707-1322 WITH AD 



SAVVY MASSAGE 

TUES/THURS $50'** 


i _ 

2445 W Chapman Ave • Orange, CA (714) 456-0067 



HEALTHINESS SPA 


FOR 1 HR & 
FOR 1/2 HR 

w/ AD 


A Skilled & 
Friendly Staff 


714-635-5354 

1523 WKatella, #105 
Anaheim - 10am-10pm 



CHARMING 

SPA 

Young, Sweet, Attractive 
Asian Ladies. 

$50/hr 

9am-9pm 

7561 Center Ave., #15 
Huntington Beach 
714.622.4046 



lOCIVlJSMflFKW 

2975 Red Hill Avenue, Suite 1501 Costa Mesa, CA 926261 714.550.5984 



CONDITIONS All advertisements are pubhsbed upon tfie representation by the advertiser and/or agency that the agency and advertiser are authorized to publish the entire contents and subject 
matter thereof, that the contents are not unlawful, and do not infringe on the rights of any person or entity and that the agency and advertiser have obtained all necessary permission and releases 
Upon the OC Weekly's request, the agent or advertiser wil produce all necessary permission and releases, m consideration ol the publication of advertisements, the advertiser and agency wil 
indemnify and save the OC Weekly harmless from and against any loss or expenses arising out ol publication of such advertisements. The publisher reserves the right to revise, reject or omit 
without notice any advertisement at any time. The OC Weekly accepts no liability lor it s failure, lor any cause, to insert an advertisement. Publication and placement ol advertisements are not 
guaranteed Liability for any error appearing in an advertisement is Suited to the cost of the space actually occupied. No allowance, however, will be granted fa an error that does not materially 
affect the value of an advertisement. To qualify fa an adjustment, any ena must be reported within 15 days of publication date. Credit fa errors is limited to first insertion. Drawings, artwork and 
articles fa reproduction are accepted only at the advertiser’s risk and should be dearly marked to facilitate their return. The OC Weekly reserves the right to revise its advertising rates at any time. 
Announcements of an increase shall be made tour weeks in advance to contract advertisers. No verbal agreement altering the rates and/a the terms of this rate card shall be recognized. 


■jHilg! 


CARD 

COUNTING 

CLASSES 

Beat the House at Blackjack. 
Learn the art & science of 
card counting from World 
Series of Blackjack Cham¬ 
pion & leader of the MIT 
Team from the movie 21. 
Next Class: Saturday, Sept 
27th @ UCLA. Call 
(310) 746 - 3825 
www.MikeAPonte.c om 


automotive 


CASH 4 
ANY 
CARS 

Free pick up/tow. 
No title OK. 24/7 
714-450-3988 
Top $$ Paid, FAST 


EMPLOYMENT 

* ASTROLOGERS. 
PSYCHICS, TAROT READ¬ 
ERS NEEDED! P/T F/T 
$12-$36 per hour. 

tambien en Espanol. 
954-524-9029 


health 


HEALTHY 

ADULTS 

(40- 55 years old) 
needed 

for a UCLA research study 
on how dietary supple¬ 
ments affect mood and 
thinking. You could earn up 
to $300. Call toll free: 

(888)791-9988 
for more information 
(ask for the WCFC study). 


health 


Behavioral Research 
Specialists. LLC is currently 
conducting studies in the 
Los Angeles area and is 
always looking for 
Volunteers. Some studies 
may provide compensation 
for travel and time. Sleep/ 
Diabetes/Pain/Psychiatry/ 
Depression//Schizophrenia/ 
Bipolar/Anxiety/ADHD (Ado- 
lescent)/Alzheimer's 
If you or some you know 
would like to participate, 
contact BRS at 
(888) 255-5798 


Does your 
traumatic 
experience keep 
haunting you? 


Do you continue to re-live a 
personal or traumatic event 
that you experience over 
and over again? 

Do you continue to have a 
fear from a violent or sexual 
assault you've 
already lived though? 

Do you have any 
nightmares or problems 
sleeping related to a 
traumatic experience? 

If you do, you may be 
suffering from Post Trau¬ 
matic Stress Disorder. 
Qualified participants may 
be compensated up to 
$600 

Southwestern Research, Inc 

Call toll-free 
1-888-444-1104 
www.435.com 



AIRBRUSH MAKEUP 
ARTIST COURSE 
•Ads »TV *Film ^Fashion 
40% OFF TUITION 
-SPECIAL $1990 
Limited Time Only. 
Train & Build Portfolio. 
One Week Course. Details 
AwardMakeupSchool. 

com 

(818) 980-2119 


services 


$50,000 - $75,000! 
CASH IN 7 DAYS 

NO interest, NO Pay¬ 
ment, 

NOT a Loan! 
Various types of 
programs available to 
suit your needs. 

Any California Real Estate 
with Good Equity 
(626) 548 - 3817 


FACING 
EVICTION or 
FORECLOSURE? 

Eviction Delay / Fore¬ 
closure Reversal. 
Call 213-291-1810 
★★★★From $99 
★ ★★★ 

www.LegalBoom.info 

Robbed by your 
Employer? 

Working overtime & called 
salaried? 

Told to clock out but con¬ 
tinue to work? 

Called an independent con¬ 
tractor/1099 employee? 
Speak w/attorney Diane 
Mancinelli at no cost to 
you. (714)754-8999 



Position open- in Printed 
Circuit Board facility- Help 
needed in Photo, lamina¬ 
tion, inspection- experience 
required, call 714-664-0101 
or email r.qflex@gmail.com 

System Engineer (Job Code: 
E208) - Aliso Viejo. CA. De¬ 
fine and validate Marvell's 
3C/4C cellular transceiver 
devices. Mail resume refer¬ 
encing this position and job 
code to: Marvell Semicon¬ 
ductor, Inc., Attn.: Kathy 
Quach, 5488 Marvell Lane, 
Santa Clara, CA 95054. 



Employment 


Find out how becoming a 
plasma donor can make a 
difference for patients 
and help you earn 
extra money. 

EARN UP TO $240 
THIS MONTH BY 
DONATING PLASMA 
2x PER WEEK. 

Donate today at: 
Biomat USA - 

To schedule an 
appointment call 
(866)-563-1266 

Now open Fridays. 
Crifols 

Pride for Donors. 
Passion for Patients. 

grifolsplasma.com 


EXECUTIVE CHEF 

Joo, inc. in Placentia seeks 
Exec. Chef who will oversee 
our culinary functions. 

Min. 2 years exp. required. 
Email resumes: 
jool295@yahoo.com 

Application 

Engineer 

for Rohde & Schwarz (R&S) 
in Irvine, CA. Using your 
experience with C, C++, 
LTE.3GPP, 5CPP2, 
developing & testing 
wireless communications 
systems will operate R&S 
CMW500 mfg test equip. 
& 3rd party devices to 
integrate & support 
CMW500 in customer 
mfg solutions & provide 
pre-post-saies 
support & customer 
training for R&S software 
releases. Bachelors in 
Electrical & Electronics 
Engineering & 5 yrs of 
exp. req. No relocation 
costs, drug screen & 
background check req. 

Resume to 
Melissa.Goldman® 
rsa.rohde-schwarz.com. 

No calls 


SAFE ACCESS DIRECTORY^ 


STOREFRONT 


Nature s Original Wellness 

NOW through Labor Day All Strains $10/g Top Shelf 
631 S Brookhurst Street suite 112. Anaheim, 92804 
714-833-5043 S-Th lOam-iopm Fri&Sat I0am-I2am 


Serenity By Zen OC 

NEW MEMBER DISCOUNT 

5G 1/8TH, FREE 1/8TH (preselected) or 20% ENTIRE DONATION 
1918 S. Main St. Santa Ana 949.354.97821 M-Sat lOa-lOp, Sun 11a-6p 


Santa Ana Patient Associations (SAPA): 

Donate towards 3Cs of Concentrate, receive 5G FREE! 

Open 9am-12am Daily 714.705.08061651E. Edinger. Ste 1 0 4, Santa Ana 

Aloha Community Collective 

Dollar Grams!!! 

1615 N. French St. Ste. 101, Santa Ana 92705 (714) 834-1234 10-8 Daily 

OCPC 

5 Cram 8th & FREE Goodie Bag (FTP) All Wax $95 /8th 

1921 Carnegie Ave #3H, Santa Ana 949.752.6272,11am to 8pm Daily 


Organix 

7G 8ths (FTP)Ask about our Daily Deals! Open 8am-12am Daily 
1640 E. 1st St, Unit D Santa Ana 714-631-0425 


Just Quality 

FTP-5C1/8 or 9G1/8 DOGO. $5 Off Wax, Free Pre-Roll 
2708 Westminster Ave #120 Santa Ana 
714.537.5878 Open Daily lOam-iopm 


Green Mile Collective (Superstore) 

FTP $8/G TOP SHELF or 10% off concentrates 
1823 E. 17th St. #123, Santa Ana 
714-393-4563 M-Sat 10am-10pm, Sun 11am-7pm 


Access OC Caregivers 

$40 Cap, 5G1/8 Specific Strains 18ths starting at $25 

1616 E 4th St #130, Santa Ana 714.972 2000, Open Daily lOam-IOpm 


STOREFRONT 


Anaheim Patient Care 

Award Winning Flowers, Shatter, Crumble, CBD Medicine & 
More 1671 W. Katella, Anaheim 714.876.2709 8am - Midnight Daily 

Med Aid hb 

High CBD Oil & Simpson Oil | Simpson Oil FREE to Cancer Patients 

17511 Griffin Ln #6, Huntington Beach 

714 841.2222 M-F 10am-7pm, Sat 10am-6pm 


Terra Med 

Crams starting at $10 

1638 E 17th Street. Ste C, Santa Ana 

M-Sat 10-10pm. Sun noon-8pm 714.477.8739 


The Clinic 

FTP 7G1/8- Limit one 7G per FTP 

1805 East Garry Ave #150, Santa Ana 949.252.0100.9am-Midnight Daily 

Cannabis On Wheels 

Huge selection of flowers and wax. Call 714-894-9333 for easy verification. 


DR. EVALUATIONS 


OC 420 Evaluations 

NEW PATIENTS $29 RENEWALS $19 Walk-Ins Accepted 
1671 W Katella Ave. Anaheim Ste. 130 
TOLL FREE 1-855-MMJ-EVAL (1-855-665-3825 ) 
Mon-Fri iiam-7pm, Sat 11am- 5pm, Sun 1lam-3pm 


Releaf on 17th 

$25 Renewals, $35 New Patients | Full Physician evaluation given 
Walk-ins accepted. 1615 N. French St Suite 103, Santa Ana CA 92705 
M & Th 12-5:30prn I T. W. F 12-6pm | Sat 12-4pm 714.783.7750 


The Health Clinic 

$25 Renewals, $35 New Patients 24/7 Verification, Fully Ucensed Valid 
1 full year Mon-Sat 12PM-8PM Sun 12PM- 6PM 
1638 E 17th St. Santa Ana 310-721-7932 










































































































































FTP7G8TH 

ON ALL TOP SHELF 

LIMIT ONE 7 GRAM 8TH PER FIRST TIME PATIENT 

(One strain only, can not combine with any other deals. Redeem upon first visit. One FTP per patient) 


KMMI 


®F HIKE 41 





MEASURE "CC" 

to Support Regulating and Taxing 

^-MEDICAL MARIJUANA^ 

NOVEMBER 4th, 2014 


ASK YOUR BUDTENDER HOWTO JOIN OUR 

» SPECIAL LIST « 



know your medicine 

WE CARRY ALL SC LAB TESTED MEDICATION 



s^e exclusions apply 949 _ 2 52-0l 00 I 9AM - MIDNIGHT DAILY I 1805 EAST GARRY AVE. STE. 130 I SANTA ANA I 92705 

K1 0 @TCPA 
























BUNK-182 TRAIN 


■BflWUir FEMMES 


BETTER THAN EZRA I THE MOWGU S 
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ONE-OF-A-KIND WINE & MUSIC FESTIVAL EXPERIENCE FEATURING 

150 WINES • 60 WINERIES • CRAFT BEER GARDEN • FOOD TRUCK BLVD. 
SHELLBACK RUM SPEAKEASY • BAREFOOT BEACH • LIBATION LOUNGE 


OCTOBERlOsll 


t \ 

A. /> 


MGM RESORTS 

VILLAGE 


ACROSS FROM LUXOR 


^lMGM RESORTS 

IbFjM INTERNATIONAL 9 

MGMRESORTS.COM/FESTIVALS 


TICKETS & FESTIVAL INFORMATION AT 

WINEAMPLIFIED.COM 


© Owineamplified © @MGMResortslntl 

0 /wineamplified 0 /MGMResorts 


ticketmaster 


CONTENTS FEATURE CALENDAR FOOD FILM CULTURE MUSIC CLASSIFIEDS SEPTEMBER 19-25, 2014 
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DOG Friendly Patio 

KITCHEN OPEN LATE TIL 11 PM NIGHTLY * BAR OPEN TIL 2AM NIGHTLY 


Happy Hour 4-7 Everyday - Even Sat & Sun 

$4 Premium Cocktails • $5 La Crema Wine • $1 off all 20 oz drafts 



Daily Food Dealz llam-llpm 

MON: $1 Tacoz • TUE: $1 Mini Dogz + $2 Tacos 
WED: 50c Wingz + Bring a steak we grill it FREE! 
THUR: $3 Burger 1/3 lb. • FRI: FREE Fry Friday w/ entree 


2 DRINKS FORTHE PRICE OF 1! 


Expires 9.24.14. Limit 2 Drinks Per Person. 
Cannot be combined with Happy Hour 


Serving 28° Beer * 
Home of the 20oz. pint- 


Full Liquor Bar 
"Too COLD TO HOLD 



5300 E. 2nd St. Blemont Shore • 562-433-3907 
Follow us on Facebook! facebook.com/dogzbarandgrill • www.dogzbarandgrill.com 


Monday 

$2 PINTS. POOL TOURNAMENTS, ALL WELCOME! 

Saturday 

DART TOURNAMENT SATURDAY AT 1:30pm 
ALL PLAYERS WELCOME! 

Tuesday 

WOMAN'S POOL LEAGUE 

KARAOKE NIGHT 9PM TO 1AM 

Saturday 

BAD ELIXER 

Wednesday 

Sunday 

DART LEAGUE NIGHT 

KARAOKE AFTER FOOTBALL 

POOL TOURNAMENTS, ALL WELCOME! 

.5 CENT HOT DOGS, NACHOS AND MORE! 

Friday 

TiyjL Happy Hour 3PM-6PM 

DART TOURNAMENTS! 

MONDAY-FRIDAY 


k T Jeahir dmty Hamiii 

NOW OPEN AT 8AM ON SATURDAY AND SUNDAY 

4360 LINCOLN AVE, CYPRESS, CA I 714826-0570 

G FIND US ON FACEBOOK 



HAPPY HOUR 

Daily 4pm-7pm 

$5 Food & Drink Specials 

$1 Off All Beers 
$5 Well Drinks 


TAVERN )§*- 

eatery & drink 



So Comfjo. ktabtjL, 

9t'& c tiluL r LjjouA Own Jiomu! 

COME WATCH FOOTBALL ON OUR MONSTER SCREEN! 


tv&tfy' rV£DV£j'D*y' NH&HT 


4115 VIKING WAY LONG BEACH CA 90808 
562.421.0222 WWW.CIRIVELLOSLONGBEACH.COM 
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Beach Blvd. 


Passion 

City 


BLONDIE'S IN LONG BEACH • 2Z59N LAKE WOOD BLVD.. LONG BEACH • FAEEBDOK.COM/BLDNBIE5 


HALLOWEEN COSTUMES 


assortment 




Visit Our Online Store @ PassionCityAdultStore.com 
714.596.4060 • 17831 Beach Blvd. Huntington Beach 92647 
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Waves of Valor 




nSurf 


SE III'ROMS SATURDAY »/27 


CIIICA STATE BEACH TOW MR #24 7A>I\OON 


' - ~ \ ^ 


Camp 

wmwnxD 


WLPAU 


msi 


mm 



rdr I * ♦ c S «vn 


k? >**-■£' -4® _c - « 5**9, i * If <v ‘ '^*7 ' r ^'i f fc, - 1 

“ - ^ ^Mn p 

":tO+.VETIiUAiYS LEAVE IIIKIU 


j s v- * 


RWB 
i twt uvts Of 


IH OSPITAI^BE DS AT I Hl nVA FOlRA 
DAY OF SlI ltFliVO! 1*UFASOOIXIJS! ! ! 


SATURDAY SEPT 27 

ItOLSA CIIICA STATE BEACH 
TOWER 24 - 7AM-X00X 

MORE INFO AT 

FACEBOOK.COM/JOIlNMSSAmOK 

FACEBOOK.COM/ 

TE AHRW BWAV ESOFYALORSIJllFC1TY2014 

FACEBOOK.COM/TJNABORS 


Meet Lucky Day 

The Grand Marshall of the Beach 
Clean Up during the Waves of < - 
Valor Surf Event! _ 

Beach Clean Up starts approx 
Noon after the FREE BBQ Lunch 
for all!!! Lucky was recognized f 
recently hy The Mayor of HB for 
his dedication to Keeping the 
beaches clean!!! 



™is \ S he - *beach IF p *cicihg EE up* ! recycling 

UP THE OB OUMPSTEB OIVIHG- 

JOIN HIM. TIP HIM OR THAHK HIMI 


yrii* 
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SUMMER MUSIC SUNDAYS 


117 MAIN ST. HUNTINGTON BEACH (ACROSS FROM HB PIER) • 714-960-9996 • PERQSBAR.COM 


ON MAIN STREET ACROSS FROM HB PIER 


HALLOWEEN COSTUMES 70°%off 





Beach Blvd. 


lasmtmenti 


Any 1 Reg. Priced Item 
Valid Through Oct. 2nd, 2014 
Excludes Halloween Costumes, Lelo Toys, 
Chynna Dolls Lingerie and All Sale Items 


Visit Our Online Store @ PassionCityAdultStore.com 
714.596.4060 • 17831 Beach Blvd. Huntington Beach 92647 
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VISIT THEFRIDACINEMA.ORG FOR SHOWTIMES & UPDATED SCHEDULE 


THE ROCKY HORROR PICTURE SHOW 

FEATURING LIVE SHADOWCAST BY THE FRIDA CINEMA'S CAST K.A.O.S. 

FRIDAY, SEPTEMBER 19 - 11:30PM 


GOD HELP THE GIRL 

EXCLUSIVE ORANGE COUNTY ENGAGEMENT! 

NEW MUSICAL FILM FROM BELLE & SEBASTIAN FRONTMAN STUART MURDOCH! 
SCREENS DAILY THROUGH THURSDAY, SEPTEMBER 25 


I AM ELEVEN 

FREE SCREENING! SNEAK PEEK AT AWARD-WINNING NEW DOCUMENTARY 
THURSDAY, SEPTEMBER 18 - 8PM DIRECTOR GENEVIEVE BAILEY IN PERSON! 


OC FILM FIESTA 

TRIUMPHANT RETURN OF ANNUAL SANTA ANA FILM FEST! 

SEPT 20 & 21 AND SEPT. 27 & 28 INFO & SCHEDULE AT OCFILMFIESTA.ORG 


THE FORGOTTEN EAGIES 

FREE SCREENING! PRESENTED BY SANTA ANA PUBLIC LIBRARY 
SATURDAY, SEPTEMBER 20 - 2:00PM 

DOCUMENTARY ABOUT THE "AZTEC EAGLES" MEXICAN VOLUNTEER WWII PILOTS 


STAND BY ME 

NOSTALGIC 1986 ROB REINER CLASSIC - BACK ON THE BIG SCREEN! 

SATURDAY SEPTEMBER 20 - 11AM AND SUN DAY SEPTEMBER 21 - 1:30PM 
ALL TICKETS ONLY $5! PRESENTED WITH SPANISH SUBTITLES 


DOCUMENTED 

PRESENTED BY AND BENEFITING CHICANES UNIDOS 

THE LIFE OF AN UNDOCUMENTED - AND PULITZER-WINNING- JOURNALIST 
THURSDAY, SEPTEMBER 25 - 8:00PM 


SEPTEMBER RISING! STUBENT SHOWCASE SEP 27 & 28 
SHOCK ATTACK + MR. MOONSHINE SEP 30 
THE BRIDE OF FRANKENSTEIN OCT 4 
SCOTT PILGRIM PICTURE SHOW! OCT 10 
HALLOWEEN AT SUNNYSIDE CEMETERY LB* OCT 18 

CHECK WEBSITE FOR UPDATED SCHEDULE! 
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A Shop Old Town Tustin * Shops V Vintage Treasures ♦ ^ 



"I'm begging 
you to take 
me to the 
FIeamarket"i 




rosea waiaMi 

DC® 


,MenUo.n OC Weekly 


■ArdufueA, 


ALWAYS THEl 


HOSTED BY Wh TmZM ! 474 EL CM® 
714.573.1025 WWW.VI NTOgIeS 
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> Oddities ♦ Art * 4th Sunday Flea Market * Found Objects < 
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<Benek 


MASSAGE & 
DAY SPA 


Gift Certificates 
Available 

714-960-8900 

Open ~7 Days 

10am-9pm 


19945 Beach Blx/d, 
Huntington Beach 92648 
(Behind the AROO gas station) 




©2014 THI Holdings (Delaware), Inc. Titan Insurance Sales, design, superhero and Savings 
without the Sacrifice are service marks of THI Holdings (Delaware), Inc. Nationwide 
Insurance is a service mark of Nationwide Mutual Insurance Company. Price based 
on March 2010 analysis of available national data for liability-only policies. Subject to 
underwriting guidelines, review and approval. All Rights Reserved. License 40E86569 


Insurance 

Sales 

a Nationwide Insurance* company 


GEToTAGS 


titan.com 
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NEWEST SPORTS BAR 

COCKTAILS • POOL • DARTS • FOOD • GAMES 

15 HD TVS | TOUCHTUNES JUKE BOX WITH PHOTO BOOTH 
OUTDOOR PATIO & GREAT PARKING! 


1562 NEWPORT BLVD.. COSTA MESA • 949-548-6984 

G LIKE US! FACEBOOK.COM/TURNERSPUB33 


SATURDAY THRU THURSDAY 9PM TO 10 PM 

FULL BARS SPECIALTY COCKTAILS! 

WATCH ALL NFL & MLB GAMES HERE, 
INCLUDING DODGERS! 


PUB GRUB LINE UP 


MON WED & SUN 

$2 SLIDERS & HOTDOGS 

TUES 

$2 TACOS & $2 BEERS 

(DOMESTIC CANS OF COORS, TECATE & PBR) 

TUES FRI SAT 

$2STREET TACOS 

THURSDAY 

$2 PULLED PORK SLIDERS 
& MEATBALLSANDWICHES 

SUNDAY 

BREAKFAST BURRITOS 


V\|lN ME* 


WIN A FLAT 
SCREEN TV! 

MUST BE PRESENT TO WIN TV RAFFLE 

FOOTBALL PARTY THIS SUNDAY! 

OPENS AT 9:30AM 

SERVING BREAKFAST BURRITOS & $2 SLIDERS 

WHEEL OF FORTUNE 

WIN CASH a PRIZES INCLUDING ANGELS MEMORABILIA 
AND MONSTER MERCHANDISE!! 

PUB 33 POWER HOUR 

33% OFF ALL BEER & WINE 
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IMPBOW.COM 


120 S. Brea Blvd 
Brea, Cfl 92821 
714.482.0700 




^oviS E of Social P BQ Vfg/Q J 


X A X 


FEATURING 


□6TROITH 



GOOD EATS • CRAFT DRINKS 

HAPPY HOUR M-FRI 5 - 7 ; HOME OF THE $10 BOILERMAKER 
843 W 19th St, Costa Mesa, 92627 I www.wayfarercm.com 










































TO VIEW THE ZONE PAGES FOR 
YOUR AREA, PLEASE FLIP TO 
THE BACK OF THIS BOOK. 
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